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_ PartAlntroduction

Program:’

Degreq Courco " [ Level _Illrd Year [ Session: 2023-24

.Course dee

V3-CoM-TALT

Course Titie COMPUTER APPLICATIONS IN BUSINESS
Course Type Vocational
Pre-requisite No
if any)
Course Aftercompletionofthecourse, learnerswillbeable to:
Learning 1. Explainthebasicconceptsofcomputer system:;
outcomes 2 KnowaboutOperatingSystem,OverviewofvariousComputer,&MobileOSandApp
(CLO) lications;

3. Analyzeandcomparethefeaturesofvariousmobi lepaymentapps;

4. PerformvariousfeaturesofWordprocessingsuchthatTable,Mailmerge,Hyperlink,e
1c.;

5. PrepareabusinesspresentationonMS PowerPoint;

6. Performvariousmathematical,logical,andotherfunctionsonalargesetofdat
ausingMSExcel;

7. Analyseand report accountingdata usingMS Excel:

8. DemonstrateskillstouseRDBMSandMS Accessinbusiness processes;

9. Developmacrostostreamlinethebusinessfunctions;

10. ExplainvariousfunctionalitiesofAccountingSoftware

Expected Job | Software Developer,Database Administrator,Systems analyst,Computer Network
Role / career Analyst,Computer Operator, Office Assistant,Data Analyst, Internal Analyst, External
opportunities | analyst,Information Security Analyst, Web developer,Computer Research Scientist etc.

Credit Value 2 (Theory) + 2 (Practical) = 04

-

u o
oy, i

Total No. of Lectures + Practical (in hours per week): L-1 Hr / P-1 Lab Hr (=2 Hrs)

Total No. of Lectures/ Practical: L-30 /P-30 (60 Hrs)

T

Word Processing

Introduction to word Processing, Word processing concepts, Use of
Templates, ;
Workingwithworddocument:Editingtext,Findandreplacetext,Formatting,spe
licheck,Autocorrect, Autotext; Bullets and numbering, Tabs, Paragraph
Formatting, Indent, PageFormatting, Header and footer, Tables: Inserting,
filling and formatting a table; InsertingPictures and Video; Mail Merge:
including linking with Database; Printing documents.CreatingBusiness
Documents usingtheabovefacilities

Page 1 of 3




T 11 Preparing Presentations o

Basics of presentations: Slides, Fonts, Drawing, Editing; Inserting:
Tables, Images, texts,Symbols,Media; Design;Transition; Animation;
andSlideshow. CreatingBusinessPresentationsusingabovefacilities

11 SprgadsheetandithuginegsApp_licagigng 8
Spreadsheet concepts, managing worksheets; Formatting, Entering
datg= ! ' Editing,
andPrintingaworksheet;Handlingoperatorsinformula,Projectinvolving
multiplespreadsheets,Organizing Charts andgraphs.
Spreadsheet functions: Mathematical, Statistical, Financial,
Logical, Date and Time,Lookupand reference,Database,and
Textfunctions.

v Creating Business Spreadsheet 8

its statistical parameters; Correlation and Regression.

Employees, Suppliers and Customer

Creating spreadsheet in the area of: Loan and Lease statement; Ratio Analysis;
Payroll statements; Graphical representation of data; Frequency distribution and

DBMS Software: Environment; Tables; Forms; Queries; Reports; Modules;
Applying DBMS in the areas of Accounting; Managing the data records of

o

Design greeting cards using word art for various festivals.

Create your resume and use page borders and shading.

Create a document and insert headers and footers, page titles, etc.
Set Margins, Orientation, Size, Columns, Wa Marks, Page Color and
Page Borders to create the document.

Insert the table into the document.

Prepare a mark sheet of your class subjects.

Apply Securing Creating, Editing, Saving, Printing

Work on the following exercise in the workbook:

A. copy an existing sheet

B. rename old sheet

C. Insert a new sheet in an existing workbook

D. Delete the renamed sheet.

U ol el

SO0 =3, G

= oy = - | lectures
Create a document and apply various formatting options. 30

Project/ Field trip:

Page 2 of 3
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s 3 G mel
Text Books, Reference Books, Other resources

I. Dr. S. Sudalaimuthu, Mr. S. Anthony Raj, Computer Application in Business,Himalaya Publishing

House Pvt. Ltd
2. Sanjay Saxena, A First Course in Computers, Vikas Publishing House, New Delhi
3. Pradeep K. Sinha and Preeti Sinha, Foundation of Computing, , BPB, Publication.
4. Deepak Bharihoka, Fundaments of Information Technology, Excel Book,New Delhi
5. V. Rajaraman, Introduction to Information Technology, PHI. New Delhi
6. R. Hunt, J. Shelley, Computers and Common sense, Prentice Hall of India New Delhi
7. Leon, M. Leon, Fundamentals of Information Technology, Leon Vikas, (4) Software manuals

Suggested equivalent online courses: e-reading:

https://www.himpub.com/documents/Chapter1197.pdf
https://oms.bdu.ac.in/ec/admin/contents/171 16SACAOB2 2020051908432511 .pdf
https://www.scribd.com/docu ment/431064572/Computer-Application-in-Business-NOTES-pdf#
https://tnou.ac.in/wp-content/uploads/2021/01/BBA-Computer-Applications.pdf
https://gqmemen.com/q mcintra/bba/ANSWER%20KEY/CAB%20%20MAM3H %20key%20BBA..pdf
https://www.studocu.com/in/document/bangalore-university/bachelor-of-business-
administration/computer-application-in-business-notes/23728811

'°A—-ra
T

(PROF.PAVAN MISHRA)
CHAIRMAN
Central Board of Studies (Commerce)
Department of Higher Education Govt. of M.P.
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. Dr. S. Sudalaimuthu, Mr. S. Anthony Raj, Computer Application in Business, Himalaya

Publishing House Pvt. Ltd

. Sanjay Saxena, A First Course in Computers, Vikas Publishing House, New Delhi
. Pradeep K. Sinha and Preeti Sinha, Foundation of Computing, , BPB, Publication.
. Deepak Bharihoka, Fundaments of Information Technology, Excel Book,New Delhi

V. Rajaraman, Introduction to Information Technology, PHI. New Delhi

. R. Hunt, J. Shelley, Computers and Common sense, Prentice Hall of India New Delhi
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https://www.youtube.com/watch?v=p2l43PCB4tg
https://www.gkpad.com/b-com-computer-application-in-business-books/
https://www.mybigguide.com/2018/07/Computer-Notes-In-Hindi.html|
https://swayam.gov.in

https://www.youtube.com/watch?v=Y8BfjnRFHMY
https://www.bbau.ac.in/dept/Law/TM/1.pdf
https://www.youtube.com/watch?v=9NpHkB8Svys

. https://lawbhoomi.com/ip-issues-and-cyber-law/
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CHAIRMAN
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Part A- Introduction

Program: Degree Class: B.A./B.Sc./ B.Com. Year - 111 Session: 2023-24

Subject- Foundation Course

1 Course Code X3-FCACLT

2 Course Title Personality Development and Character Building
3 Course Type Ability Enhancement Compulsory Course

4 | Pre-requisite (if any) Compulsory for all Students

5 Course Learning 1. Students will acquire the conceptual knowledge of Personality

outcomes (CLO) Development.

2. Students will develop insight into character building.
3. Students will be able to become global visionary citizens.
4. Students will be able to understand Indian knowledge tradition.

and distortion.

5. Students will be able to understand the difference between nature, culture

Credit Value 2

Part B- Content of the Course

Total No. of Lectures + Practical (in hours per week): L-1 Hr / P-1 Lab Hr (=2 Hrs)

Total No. of Lectures/ Practical: L-30 /P-0 (30 Hrs)

Unit Topics No. of
lectures
(Total 30)
Personality development (Physical, mental, intellectual and spiritual
development) meaning, concept, factors of personality development. 06
1 Character building (personal and national character): Meaning, concept, Theoretical
factors of character and means of character building.
Panchkosha, Annamaya Kosha, Pranamaya Kosha, Manomaya Kosha, 04
Vigyanmaya Kosha and Anandamaya Kosha general introduction meaning Experiential
purpose and importance.
Benefits of Panchkosh development and means of developing Panchkosh.
) Physical and mental development
Meaning, concept of physical and mental development 06
Ideal daily routine, balanced diet, routine, subtle exercise Theoretical
Ashtanga Yoga-Yama Niyam, Ishwar Pranidhan, self-study, contentment,
patience, virtue, practice of discipline. 04
Experiential

Past glory, social and citizenship awareness, universal respect and scientific
outlook

Nation, Nationality, Democracy, Independence, Suraj, Vasudhaiva
Kutumbakam, Coexistence.




Moral and spiritual development

Interrelationship of Panchkosha and Shatachak.

Ashtanga Yoga, Pranayama, Pratyahara, Dharana, Dhyana, Samadhi.

Continuity of Karmayoga, Bhaktiyoga, Jnanayoga in life according to one's

own will

Indian time calculation, practice of Vedic mantras.

e Self-respect and contemplation of mother tongue and Indian knowledge
tradition.

e Biographies of Vedic Rishis, Avatars and Legends.

e Practice of service, tolerance, charity, dedication and self-examination.

W
e o o o

06
Theoretical

04
Experiential

Part C- Learning Recourses

Text Books, Reference Book, Other resources

Suggested Readings:-

1- 3g forear A 3re- ot et ey

2- EFT 91gH - SO, g HATd

3- =af<h & fosre - @t s TaEer fyem

4- STCAAA HT FEAE - qT THRAT ST

5- AT A - = TS qHT

6- IUMUE fFawiF - AT S| TEE

7- AT ST TOUT vy - (2T 97 STohTaHT /UL
Suggested digital platforms web links:-
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Part A Introduction

Program: Degree | Class: B.A./B.Sc./B.Com./B.H.Sc./BCA Year: Il Year Session: 2023-24

Subject: Foundation Course

1. Course Code X3-FCBDIT

2. Course Title Digital Awareness - Cyber Security

3. Course Type Ability Enhancement Compulsory Course

4. Pre-requisite (if Compulsory for all Third Year students

S. aCl:)):l)rse Learning After completing the course, student will be able to :

outcomes (CLO)

e Make optimum use of web browsers, search engines and Chatbots

e Creating e-mail account, sending, receiving and managing emails.

e Describe reporting procedure of phishing emails.

o Identify email phishing attack and preventive measures.

e Configure security settings in Mobile Wallets and UPIs.

e Practice safe, legal and ethical means of using Information
Technology.

e Practice and use the various online financial and government services
of day-to-day use.

e Understand the basic concepts related to E-Commerce and digital
payments.

e Discuss cyber security aspects, RBI guidelines and preventive
measures against digital payment frauds.

e Explore and learn the online available courses of his/her interest.

e Use the Digilocker and Academic Bank of Credit.

e Describe the concept of Cyber security and issues and challenges
associated with it. .

e Explain the process of reporting cyber crime at Cyber crime Police
Station/ at online platform.

e Appreciate various privacy and security concerns on online Social
media.

e Guide through the reporting procedure of inappropriate content.

e Perform privacy and security settings for popular Social media
platforms.

6. Credit Value

7. Total Marks

Max. Marks: 50 Min. Marks:




Part B — Content of the Course

Total No. of Lectures 30 ( 01 hour per week)

Unit

Topics

No. of
Lectures

Overview of Computer and Web-technology, Architecture of cyberspace, World wide
web, Advent of internet, Internet infrastructure for data transfer and governance,
Internet society.

Use of Internet: Web browsers, search engines and Chatbots. Difference between
Website & Portal, E-mail: Account opening, sending & receiving e-mails, managing
Contacts & Folders.

Computer Security: Issues & protection, firewall & antivirus, making secure online
transactions. Internet safety and digital security. Ethical use of digital resources,
Measures of Online Self Protection.

Keywords: Browser, Search Engine, Website, Virus, Security, Firewall, Cyber
Ethics.

05

II

Digital Payments and e-Commerce:
Internet Banking: National Electronic Fund Transfer (NEFT), Real Time Gross

Settlement (RTGS), Immediate Payment Service (IMPS)

Digital Financial Tools: Understanding OTP [One Time Password], QR [Quick
Response] Code, UPI [Unified Payment Interface], AEPS [Aadhaar Enabled Payment
System]; USSD [Unstructured Supplementary Service Data], Card [Credit / Debit],
eWallet, PoS [Point of Sale]

Definition of E-Commerce- Main components of E-Commerce, Elements of E-
Commerce security, E-Commerce threats, E-Commerce security best practices, Online
Bill Payment. Digital payments related common frauds and preventive measures. RBI
guidelines and provisions of Payment Settlement Act, 2007.

Keywords:Inetrnet Banking, Digital Financial Tools, eWallet, e-Commerce
Security.

07

111

e-Governance Service-

Overview of e-Governance Services like Railway Reservation, passport, eHospital;
Accessing various e-Governance Services on Mobile Using “UMANG APP”.
Exploring  services and resources of Government of India Portal
(https://www.mygov.in/).

Digi-Locker: About digilocker, features and benefits of digilocker, Registering,
accessing and getting various certificates and mark sheets on digilocker.

Academic Bank of Credit (ABC): About ABC, features and benefits of ABC,
Registering, accessing, getting and sharing academic credits.

Exploring Online Learning resources: Online learning through SWAYAM Central,

(https://swayam.gov.in/) and e-pathshala (https://epathshala.nic.in/).

Keywords: Internet Banking, NEFT, RTGS, IMPS, OTP, UPI, OR Code, AEPS, E-
Governance, Umang.

06




v

Introduction to Cyber security- 05
Regulation of cyberspace, Concept of cyber security, Issues and challenges of cyber
security.

Definition of cyber crimes and offences, Cyber crime targeting computers and mobiles,
Cyber crime against women and children, Cyber bullying. Financial frauds, Social
engineering attacks, Malware and Ransomware attacks, zero day and zero click attacks.
Cyber criminals modus-operandi, Reporting of cyber crimes, Remedial and mitigation
measures, Legal perspective of cyber crime, IT Act 2000 and its amendments,
Organisations dealing with Cyber crime and Cyber security in India, Case studies.

Keywords: Cyber Space, Cyber Security, Cyber Offences, Zero Click Attack, Zero
Day Attack, Ransomware, Reporting Cyber Crimes, Cyber Crimes Case Studies.

Social Media Overview and Security- 06
Introduction to Social Networks, Types of Social media, Social media platforms, Social

media monitoring, Hashtag, Viral content, Social media marketing, Social media
privacy, Challenges, opportunities and pitfalls in online social network, Security issues
related to social media, Flagging and reporting of inappropriate content, Laws regarding
posting of inappropriate content, Best practices for the use of Social media, Case
studies.

Keywords: Social Media Platforms, Hashtagging, Social Media Marketing,
flagging of contents in social media.

Part C-Learning Resources

Text Books, Reference Books, Other resources

Suggested Readings:

Praveen Kumar Shukla, Surya Prakash Tripathi, Ritendra Goel “Introduction to Information Security
and Cyber Laws” Dreamtech Press.
Vivek Sood, “Cyber law simplified”, Tata McGrawHill, Education (India).
T. Bradley "Essential Computer Security: Everyone's Guide to Email, Internet, and Wireless Security”.
Cyber Crime Impact in the New Millennium, by R. C Mishra , Auther Press. Edition 2010.
Cyber Security Understanding Cyber Crimes, Computer Forensics and Legal Perspectives by Sumit
Belapure and Nina Godbole, Wiley India Pvt. Ltd. (First Edition, 2011)

Security in the Digital Age: Social Media Security Threats and Vulnerabilities by Henry A. Oliver,
Create Space Independent Publishing Platform. (Pearson , 13th November, 2001)
Electronic Commerce by Elias M. Awad, Prentice Hall of India Pvt Ltd.

Cyber Laws: Intellectual Property & E-Commerce Security by Kumar K, Dominant Publishers.
Network Security Bible, Eric Cole, Ronald Krutz, James W. Conley, 2nd Edition, Wiley India Pvt. Ltd.
Fundamentals of Network Security by E. Maiwald, McGraw Hill

Reference Books:

M. Stamp, “Information Security: Principles and Practice”, Wiley.

David J. Loundy, “Computer Crime, Information Warfare, And Economic Espionage”, Carolina
Academic Press.




Suggested equivalent online courses: e-reading:

http://egvankosh.ac.in//handle/123456789/9489
https://workspace.google.com/intl/en in/training/

https://www.classcentral.com/course/openlearn-science-maths-technology-preparing-your-96104

https://www.udemy.com/course/free-computer-literacy-101-course/
https:/www.mygov.in/

https://epathshala.nic.in/

https:// www.digilocker.gov.in/

https://www.abc.gov.in/

https://swayam.gov.in/

PART D: Assessment and Evaluation

Suggested Evaluation Methods:
Maximum Marks: 50
University Exam (UE): 50 Marks

External Assessment: 50 Objective type questions
University Exam (UE):
Time : 01.00 Hours

50 Marks

Any remarks/suggestions:
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Suggested Readings:

Praveen Kumar Shukla, Surya Prakash Tripathi, Ritendra Goel “Introduction to Information

Security and Cyber Laws” Dreamtech Press.

Vivek Sood, “Cyber law simplified”, Tata McGrawHill, Education (India).
T. Bradley "Essential Computer Security: Everyone's Guide to Email, Internet, and Wireless

Security”.

Cyber Crime Impact in the New Millennium, by R. C Mishra , Auther Press. Edition 2010.
Cyber Security Understanding Cyber Crimes, Computer Forensics and Legal Perspectives by

Sumit Belapure and Nina Godbole, Wiley India Pvt. Ltd. (First Edition, 2011)

Security in the Digital Age: Social Media Security Threats and Vulnerabilities by Henry A.
Oliver, Create Space Independent Publishing Platform. (Pearson , 13th November, 2001)
Electronic Commerce by Elias M. Awad, Prentice Hall of India Pvt Ltd.

Cyber Laws: Intellectual Property & E-Commerce Security by Kumar K, Dominant Publishers.




e Network Security Bible, Eric Cole, Ronald Krutz, James W. Conley, 2nd Edition, Wiley India
Pvt. Ltd.
e Fundamentals of Network Security by E. Maiwald, McGraw Hill

Reference Books:
e M. Stamp, “Information Security: Principles and Practice”, Wiley.

e David J. Loundy, “Computer Crime, Information Warfare, And Economic Espionage”, Carolina
Academic Press.

AT qHHer ST qTSThA;

Suggested equivalent online courses: e-reading:

e http://egyankosh.ac.in//handle/123456789/9489

e https://workspace.google.com/intl/en_in/training/

e https://www.classcentral.com/course/openlearn-science-maths-technology-preparing-
your-96104

https://www.udemy.com/course/free-computer-literacy-101-course/
https://www.mygov.in/

https://epathshala.nic.in/

https://www.digilocker.gov.in/

https://www.abc.gov.in/

https://swayam.gov.in/
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Theory Paper

Part A Introduction

Program: Degree

| Class : BBA | Year: III

| Session: 2023-24

Subject: Advertising and Sales Management

1 Course Code

M3-BBAB1D

BBA (Group B) - Marketing

2 Course Title

3 Course Type (Core Course/
Discipline Specific
Elective/Elective/Generic
Elective/Vocational/.....)

DSE 1

Sub Group Paper SA 1

4 Pre-requisite (if any)

The student must have studies this group in 2™
year (Diploma)

5 | Course Learning outcomes
(CLO)

On successful completion of this course, the
students will be able to:

1. With the rigorous curriculum students will
involve as highly innovative and
committed professionals with strategic
marketing and communication skills
required for effective selling.

2. Student will be aware of developing and
managing dynamic customers and business
relationships.

3. Students will be groomed with customer
centric creative thinking and strong
communication to be effective in the area
of marketing and sales.

4. Open up to the numerous future
possibilities of higher education as well as
of getting placed with reputed corporate in
the country.

6 Credit Value

6 Credits

4 Total Marks

Max. Marks: 30 + 70 | Min. Passing Marks:35

Part B- Content of the Course

Total No. of Lectures-Tutorials-Practical (in hours per week): 03 Hours

L-T-P: 90

Unit Topics

No. of

Lectures
(1 Hour Each)

%%klvlﬂﬂ—

Prof. Dr. S.K. Khatik
Chairman, Central Board of Studies
Professional Management, BBA Course




Advertising- Introduction, Concept, Scope, objectives - and
functions of advertising. Role of advertising in marketing mix and
the advertising process legal, ethical and social aspect of advertising

18

Pre-launch Advertising Decision- Determination of target
audience, Advertising media and their choice. Advertising
Measures, layout of advertising and advertising appeal

18

Message Design and Development - Advertising copy
development, types of appeal, Advertising copy testing.

Measuring Advertising Effectiveness-Managing advertising agency
client relationship, promotional scene in India. Techniques for
testing advertising Effectiveness

18

Personal Selling- Meaning and importance of personal selling
Advertising and sales promotion. Methods and procedure of
personal selling. :

Control process- Analysis of sales volume, Costs and profitability
managing expenses of sales personnel evaluating sales force
performance.

18

Sales Organization —Setting up a sales organisation, planning
process,principles of determining sales organization.

Sales Planning- Importance and types of sales planning, sales
planning process, sales forecasting, determining sales territories,
sales quota and sales budget.

18

Keywords/Tags:

Part C-Learning Resources

Text Books, Reference Books, Other resources

Suggested Readings:

1. Philip Kotler, Kevin Lane Keller, Alexander Chervev, Jagdish N. Sheth G. Shainesh,

Marketing Management, Pearson India Education Service Pvt. Ltd, 16th Edition, 2022

2. C.N. Sontakki, Neeti Gupta, Anuj Gupta, Marketing Management, Kalyani Publishers, New

Delhi

3. Pillai R. S. N., Marketing Management, S Chand & Co Ltd.

Suggested equivalent online courses:
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Part D-Assessment and Evaluation

Suggested Continuous Evaluation Methods:
Maximum Marks : 100

Continuous Comprehensive Evaluation (CCE) : 30 Marks University Exam (UE):70 Marks

Internal Assessment : Class Test Assignment/Presentation
Continuous Comprehensive 30
Evaluation (CCE)
External Assessment : Section(A): Very Short Questions
University Exam Section : 70
Time : 03.00 Hauts Section (B): Short Questions

Section (C):Long Questions

Any remarks/ suggestions:

%9:.
21 wils2022.

Prof. Dr. S.K. Khatik
Chairman, Central Board of Studies
Professional Management, BBA Course
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Theory Paper

Part A Introduction
Program: Degree Class : BBA Year: II1 Session: 2023-24
Subject : Consumer Behavior
1 Course Code ; M3-BBAB2D
2 Course Title BBA (Group B) - Marketing
3 Course Type (Core Course/
Discipline Specific DSE - 1
Elective/Elective/Generic Sub Group Paper SA 2
Elective/Vocational/.....)
4 Pre-requisite (if any) The student must haye studies this group in 2™
year (Diploma)
5 Course Learning outcomes | On successful completion of this course, the
(CLO) students will be able to:
e To create understanding about Consumers
Behavior
e To impart knowledge regarding process of
decision making motivation and cultural
influence
o To familiarize students influence with
¢ Opinion leadership and consumer
protection.
6 Credit Value 6 Credits
T Total Marks Max. Marks: 30 + 70 Min. Passing Marks:35

Part B- Content of the Course

Total No. of Lectures-Tutorials-Practical (in hours per week): 3 Hours

L-T-P: 90
Unit Topics No. of
Lectures
(1 Hour
Each)

Introduction to Consumer Behavior, Concept, Scope and their

applications. Information search Process, Evaluative Criteria and 18

Decision Rules, Building Customer satisfaction.

Consumer Decision Making

Process, Four views of Consumer

decision rules: Economic man, Passive man, Emotional man, 18

Cognitive man. Models of Consumer Decision making, Nicosia

Model.

%8:k|-hm—
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Consumer Motivation, needs and goals, Positive and Negative
Motivation, Dynamic nature of Motivation, Consumer Perception,
3 Conceptual Frame Work. Cultural Influence, Dynamism of 18
culture.

Consumer attitude and change. Influence of personality and self-
4 concept on buying behavior. Diffusion of innovations, Diffusion 18
Process, the Adoption Process

Reference group influence, profile of consumer’s opinion

5 leadership, Industrial buying behavior, CRM and Consumer 18
Protection.
Keywords/Tags:

Part C-Learning Resources

Text Books, Reference Books, Other resources

Suggested Readings:
Suggestive digital platforms/ web links

Suggested equivalent online courses:

Part D-Assessment and Evaluation

Suggested Continuous Evaluation Methods:
Maximum Marks : 100
Continuous Comprehensive Evaluation (CCE) : 30 Marks University Exam (UE):70 Marks

Internal Assessment : Class Test Assignment/Presentation

Continuous Comprehensive : 30
Evaluation (CCE)

External Assessment : Section(A) : Very Short Questions

University Exam Section 70

Time: 03.00 Hours Section (B) : Short Questions

Section (C) :Long Questions

Any remarks/ suggestions:
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Prof. Dr. S.K. Khatik
Chairman, Central Board of Studies
Professional Management, BBA Course
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Part A Introduction

Program: Degree | Class : BBA | Year: 111 | Session: 2023-24
Subject: Marketing of Services

1 Course Code M3-BBAB3D

2 Course Title BBA (Group B) - Marketing

3 Course Type (Core Course/ Discipline DSE - 1I
Specific Elective/Elective/Generic Sub Group Paper SB 1
Elective/Vocational/.....)

4 Pre-requisite (if any) The student must have studies this group in

2" year (Diploma)
5 Course Learning outcomes (CLO) On successful completion of this course, the

students will be able to:

e Improve knowledge  about
marketing of services.

e Understanding of the concept to f service
consumer behavior

¢ To impart knowledge about-strategic issues
o In service marketing and challenges

6 Credit Value 6 Credits
7 Total Marks Max. Marks: 30 + 70 Min. Passing
Marks:35

Part B- Content of the Course

Total No. of Lectures-Tutorials-Practical (in hours per week): 3 Hours

L-T-P: 90
Unit Topics No. of
Lectures
(1 Hour
Each)
INTRODUCTION TO SERVICE MARKETING- Meaning, Definition,
1 Characteristics, Components, Classification of Service Marketing, Factors 18

Leading to a Service Economy.

SERVICE CONSUMER BEHAVIOUR- Understanding the Service
Customer as a Decision Maker, Customer purchase is Associated with Risk,
How Service Customers Evaluate the Service. The Service Consumer 18
Decision Process and The Decision Making Process in the Service Sector,
Components of Customer Expectations, Service Satisfaction. Service
Quality Dimensions.

E 21 %fr2e22
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THE SERVICE DELIVERY PROCESS- Managing Service Encounters,
3 Common Encounter Situations, Managing Service Encounters for Satisfactory 18
Outcomes, Service Failure, Service Recovery. Process of Service Recovery,
Customer Retention and Benefits.

STRATEGIC ISSUES IN SERVICE MARKETING- Market
4 Segmentation in the Marketing of Services, Target marketing. Positioning of 18
Services-How to Create a positioning Strategy. Developing and maintaining
Demand and Capacity.

CHALLENGES OF SERVICE MARKETING- Marketing planning for
Services, Developing and Managing the Customer Service 'Function,
Developing and Maintaining Quality of Services.

RELATIONSHIP MARKETING- The levels of Customer Relationships,
Dimensions of a Relationship, Goal of relationship marketing.

18

Keywords/Tags:

Part C-Learning Resources

Text Books, Reference Books, Other resources

Suggested Readings:
1. Balaji Dr. B- “Service Marketing & Management” S. Chand Publication, New Delhi.

2. Ravishanker “Service Marketing & Management in India Perspective” Excel Book
Publication.
Suggestive digital platforms/ web links

Suggested equivalent online courses:

Part D-Assessment and Evaluation

Suggested Continuous Evaluation Methods:
Maximum Marks : 100
Continuous Comprehensive Evaluation (CCE) : 30 Marks University Exam (UE):70 Marks

Internal Assessment : Class Test Assignment/Presentation

Continuous Comprehensive 30
Evaluation (CCE)

External Assessment : Section(A) : Very Short Questions

UIliVCl’Sity Exam Section Section (B) : Short Questions 70
Time : 03.00 Hours Section (C) :Long Questions

Any remarks/ suggestions:
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Theory Paper

Part A Introduction

Program: Degree

| Class : BBA

| Year: 111 | Session: 2023-24

Subject: International Marketing

1 | Course Code M3-BBAB4D
2 | Course Title BBA (Group B) - Marketing
3 | Course Type (Core DSE - 11
Course/ Discipline Sub Group Paper SB 2
Specific
Elective/Elective/Generic
Elective/Vocational/.....)
4 | Pre-requisite (if any) The student must have studies ‘this group in 2™ year
(Diploma)
5 | Course Learning On successful completion of this course, the students
P onEslCEe will be able to:
e Proficient in import-Export procedure
e Student able to know about international
marketing strategy
e The components and process of logistics global
marketing.
e To learn role of government policies and
challenges faced to international competition.
6 | Credit Value 6 Credits
7 | Total Marks Max. Marks: 30 + 70 | Min. Passing Marks:35

Part B- Content of the Course

Total No. of Lectures-Tutorials-Practical (in hours per week): 3 Hours

L-T-P: 90
Unit Topics No. of
Lectures
(1 Hour
Each)
Historical background of international marketing in India.

1 International Marketing — Definition, Nature and Scope of 18
international market , Domestic marketing V/S International
Marketing , Decisions relating Entry in the foreign market.

2 Product Planning for International Market, Product designing , 18
Advertising. International business Environment — Economical,
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Socio-Cultural and Political. Branding and Packaging.

International Pricing — factors influencing International Price,
Pricing Process and methods, International Price Quotation

3 and Payment Conditions. Methods of Payment in international 18
marketing.
International  Distribution Channels — functions, Types of
4 Channels and Logistics decisions. Selection and appointment of 18
foreign agent. :
Indian Import — Export Policy and Practice. Steps of
5 Commencement of an Export business, Export Pricing and 18
Export finance.
Keywords/Tags: -
Part C-Learning Resources
Text Books, Reference Books, Other resources
Suggested Readings:

1. DrP.K. Jain : International Marketing

Eb. B 03

Jain S.C.: International marketing CBS publications, New Delhi.
Vasudev PK : International Marketing, Excel Books, New Delhi.
Rathore VS : International Marketing

Jain SC: International Marketing, Sahitya Bhawan Publication, Agra

Suggestive digital platforms/ web links

Suggested equivalent online courses:

Part D-Assessment and Evaluation

Suggested Continuous Evaluation Methods:

Maximum Marks : 100

Continuous Comprehensive Evaluation (CCE) : 30 Marks University Exam (UE):70 Marks

Internal Assessment :

Class Test Assignment/Presentation

Time : 03.00 Hours

Section (C) :Long Questions

Continuous Comprehensive 30
Evaluation (CCE)

External Assessment : Section(A) : Very Short Questions

University Exam Section Section (B) : Short Questions 70

Any remarks/ suggestions:
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Theory Paper

Part A Introduction

Program: Degree

| Class : BBA | Year: III

| Session: 2023-24

Subject: Advertising and Sales Management

1 Course Code

M3-BBAB1D

BBA (Group B) - Marketing

2 Course Title

3 Course Type (Core Course/
Discipline Specific
Elective/Elective/Generic
Elective/Vocational/.....)

DSE 1

Sub Group Paper SA 1

4 Pre-requisite (if any)

The student must have studies this group in 2™
year (Diploma)

5 | Course Learning outcomes
(CLO)

On successful completion of this course, the
students will be able to:

1. With the rigorous curriculum students will
involve as highly innovative and
committed professionals with strategic
marketing and communication skills
required for effective selling.

2. Student will be aware of developing and
managing dynamic customers and business
relationships.

3. Students will be groomed with customer
centric creative thinking and strong
communication to be effective in the area
of marketing and sales.

4. Open up to the numerous future
possibilities of higher education as well as
of getting placed with reputed corporate in
the country.

6 Credit Value

6 Credits

4 Total Marks

Max. Marks: 30 + 70 | Min. Passing Marks:35

Part B- Content of the Course

Total No. of Lectures-Tutorials-Practical (in hours per week): 03 Hours

L-T-P: 90

Unit Topics

No. of

Lectures
(1 Hour Each)

%%klvlﬂﬂ—
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Advertising- Introduction, Concept, Scope, objectives - and
functions of advertising. Role of advertising in marketing mix and
the advertising process legal, ethical and social aspect of advertising

18

Pre-launch Advertising Decision- Determination of target
audience, Advertising media and their choice. Advertising
Measures, layout of advertising and advertising appeal

18

Message Design and Development - Advertising copy
development, types of appeal, Advertising copy testing.

Measuring Advertising Effectiveness-Managing advertising agency
client relationship, promotional scene in India. Techniques for
testing advertising Effectiveness

18

Personal Selling- Meaning and importance of personal selling
Advertising and sales promotion. Methods and procedure of
personal selling. :

Control process- Analysis of sales volume, Costs and profitability
managing expenses of sales personnel evaluating sales force
performance.

18

Sales Organization —Setting up a sales organisation, planning
process,principles of determining sales organization.

Sales Planning- Importance and types of sales planning, sales
planning process, sales forecasting, determining sales territories,
sales quota and sales budget.

18

Keywords/Tags:

Part C-Learning Resources

Text Books, Reference Books, Other resources

Suggested Readings:

1. Philip Kotler, Kevin Lane Keller, Alexander Chervev, Jagdish N. Sheth G. Shainesh,

Marketing Management, Pearson India Education Service Pvt. Ltd, 16th Edition, 2022

2. C.N. Sontakki, Neeti Gupta, Anuj Gupta, Marketing Management, Kalyani Publishers, New

Delhi

3. Pillai R. S. N., Marketing Management, S Chand & Co Ltd.

Suggested equivalent online courses:
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Part D-Assessment and Evaluation

Suggested Continuous Evaluation Methods:
Maximum Marks : 100

Continuous Comprehensive Evaluation (CCE) : 30 Marks University Exam (UE):70 Marks

Internal Assessment : Class Test Assignment/Presentation
Continuous Comprehensive 30
Evaluation (CCE)
External Assessment : Section(A): Very Short Questions
University Exam Section : 70
Time : 03.00 Hauts Section (B): Short Questions

Section (C):Long Questions

Any remarks/ suggestions:
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Theory Paper

Part A Introduction
Program: Degree Class : BBA Year: II1 Session: 2023-24
Subject : Consumer Behavior
1 Course Code ; M3-BBAB2D
2 Course Title BBA (Group B) - Marketing
3 Course Type (Core Course/
Discipline Specific DSE - 1
Elective/Elective/Generic Sub Group Paper SA 2
Elective/Vocational/.....)
4 Pre-requisite (if any) The student must haye studies this group in 2™
year (Diploma)
5 Course Learning outcomes | On successful completion of this course, the
(CLO) students will be able to:
e To create understanding about Consumers
Behavior
e To impart knowledge regarding process of
decision making motivation and cultural
influence
o To familiarize students influence with
¢ Opinion leadership and consumer
protection.
6 Credit Value 6 Credits
T Total Marks Max. Marks: 30 + 70 Min. Passing Marks:35

Part B- Content of the Course

Total No. of Lectures-Tutorials-Practical (in hours per week): 3 Hours

L-T-P: 90
Unit Topics No. of
Lectures
(1 Hour
Each)

Introduction to Consumer Behavior, Concept, Scope and their

applications. Information search Process, Evaluative Criteria and 18

Decision Rules, Building Customer satisfaction.

Consumer Decision Making

Process, Four views of Consumer

decision rules: Economic man, Passive man, Emotional man, 18

Cognitive man. Models of Consumer Decision making, Nicosia

Model.
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Consumer Motivation, needs and goals, Positive and Negative
Motivation, Dynamic nature of Motivation, Consumer Perception,
3 Conceptual Frame Work. Cultural Influence, Dynamism of 18
culture.

Consumer attitude and change. Influence of personality and self-
4 concept on buying behavior. Diffusion of innovations, Diffusion 18
Process, the Adoption Process

Reference group influence, profile of consumer’s opinion

5 leadership, Industrial buying behavior, CRM and Consumer 18
Protection.
Keywords/Tags:

Part C-Learning Resources

Text Books, Reference Books, Other resources

Suggested Readings:
Suggestive digital platforms/ web links

Suggested equivalent online courses:

Part D-Assessment and Evaluation

Suggested Continuous Evaluation Methods:
Maximum Marks : 100
Continuous Comprehensive Evaluation (CCE) : 30 Marks University Exam (UE):70 Marks

Internal Assessment : Class Test Assignment/Presentation

Continuous Comprehensive : 30
Evaluation (CCE)

External Assessment : Section(A) : Very Short Questions

University Exam Section 70

Time: 03.00 Hours Section (B) : Short Questions

Section (C) :Long Questions

Any remarks/ suggestions:
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Part A Introduction

Program: Degree | Class : BBA | Year: 111 | Session: 2023-24
Subject: Marketing of Services

1 Course Code M3-BBAB3D

2 Course Title BBA (Group B) - Marketing

3 Course Type (Core Course/ Discipline DSE - 1I
Specific Elective/Elective/Generic Sub Group Paper SB 1
Elective/Vocational/.....)

4 Pre-requisite (if any) The student must have studies this group in

2" year (Diploma)
5 Course Learning outcomes (CLO) On successful completion of this course, the

students will be able to:

e Improve knowledge  about
marketing of services.

e Understanding of the concept to f service
consumer behavior

¢ To impart knowledge about-strategic issues
o In service marketing and challenges

6 Credit Value 6 Credits
7 Total Marks Max. Marks: 30 + 70 Min. Passing
Marks:35

Part B- Content of the Course

Total No. of Lectures-Tutorials-Practical (in hours per week): 3 Hours

L-T-P: 90
Unit Topics No. of
Lectures
(1 Hour
Each)
INTRODUCTION TO SERVICE MARKETING- Meaning, Definition,
1 Characteristics, Components, Classification of Service Marketing, Factors 18

Leading to a Service Economy.

SERVICE CONSUMER BEHAVIOUR- Understanding the Service
Customer as a Decision Maker, Customer purchase is Associated with Risk,
How Service Customers Evaluate the Service. The Service Consumer 18
Decision Process and The Decision Making Process in the Service Sector,
Components of Customer Expectations, Service Satisfaction. Service
Quality Dimensions.

E 21 %fr2e22
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THE SERVICE DELIVERY PROCESS- Managing Service Encounters,
3 Common Encounter Situations, Managing Service Encounters for Satisfactory 18
Outcomes, Service Failure, Service Recovery. Process of Service Recovery,
Customer Retention and Benefits.

STRATEGIC ISSUES IN SERVICE MARKETING- Market
4 Segmentation in the Marketing of Services, Target marketing. Positioning of 18
Services-How to Create a positioning Strategy. Developing and maintaining
Demand and Capacity.

CHALLENGES OF SERVICE MARKETING- Marketing planning for
Services, Developing and Managing the Customer Service 'Function,
Developing and Maintaining Quality of Services.

RELATIONSHIP MARKETING- The levels of Customer Relationships,
Dimensions of a Relationship, Goal of relationship marketing.

18

Keywords/Tags:

Part C-Learning Resources

Text Books, Reference Books, Other resources

Suggested Readings:
1. Balaji Dr. B- “Service Marketing & Management” S. Chand Publication, New Delhi.

2. Ravishanker “Service Marketing & Management in India Perspective” Excel Book
Publication.
Suggestive digital platforms/ web links

Suggested equivalent online courses:

Part D-Assessment and Evaluation

Suggested Continuous Evaluation Methods:
Maximum Marks : 100
Continuous Comprehensive Evaluation (CCE) : 30 Marks University Exam (UE):70 Marks

Internal Assessment : Class Test Assignment/Presentation

Continuous Comprehensive 30
Evaluation (CCE)

External Assessment : Section(A) : Very Short Questions

UIliVCl’Sity Exam Section Section (B) : Short Questions 70
Time : 03.00 Hours Section (C) :Long Questions

Any remarks/ suggestions:
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Theory Paper

Part A Introduction

Program: Degree

| Class : BBA

| Year: 111 | Session: 2023-24

Subject: International Marketing

1 | Course Code M3-BBAB4D
2 | Course Title BBA (Group B) - Marketing
3 | Course Type (Core DSE - 11
Course/ Discipline Sub Group Paper SB 2
Specific
Elective/Elective/Generic
Elective/Vocational/.....)
4 | Pre-requisite (if any) The student must have studies ‘this group in 2™ year
(Diploma)
5 | Course Learning On successful completion of this course, the students
P onEslCEe will be able to:
e Proficient in import-Export procedure
e Student able to know about international
marketing strategy
e The components and process of logistics global
marketing.
e To learn role of government policies and
challenges faced to international competition.
6 | Credit Value 6 Credits
7 | Total Marks Max. Marks: 30 + 70 | Min. Passing Marks:35

Part B- Content of the Course

Total No. of Lectures-Tutorials-Practical (in hours per week): 3 Hours

L-T-P: 90
Unit Topics No. of
Lectures
(1 Hour
Each)
Historical background of international marketing in India.

1 International Marketing — Definition, Nature and Scope of 18
international market , Domestic marketing V/S International
Marketing , Decisions relating Entry in the foreign market.

2 Product Planning for International Market, Product designing , 18
Advertising. International business Environment — Economical,

%%;k!-lﬂﬂ—
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Socio-Cultural and Political. Branding and Packaging.

International Pricing — factors influencing International Price,
Pricing Process and methods, International Price Quotation

3 and Payment Conditions. Methods of Payment in international 18
marketing.
International  Distribution Channels — functions, Types of
4 Channels and Logistics decisions. Selection and appointment of 18
foreign agent. :
Indian Import — Export Policy and Practice. Steps of
5 Commencement of an Export business, Export Pricing and 18
Export finance.
Keywords/Tags: -
Part C-Learning Resources
Text Books, Reference Books, Other resources
Suggested Readings:

1. DrP.K. Jain : International Marketing

Eb. B 03

Jain S.C.: International marketing CBS publications, New Delhi.
Vasudev PK : International Marketing, Excel Books, New Delhi.
Rathore VS : International Marketing

Jain SC: International Marketing, Sahitya Bhawan Publication, Agra

Suggestive digital platforms/ web links

Suggested equivalent online courses:

Part D-Assessment and Evaluation

Suggested Continuous Evaluation Methods:

Maximum Marks : 100

Continuous Comprehensive Evaluation (CCE) : 30 Marks University Exam (UE):70 Marks

Internal Assessment :

Class Test Assignment/Presentation

Time : 03.00 Hours

Section (C) :Long Questions

Continuous Comprehensive 30
Evaluation (CCE)

External Assessment : Section(A) : Very Short Questions

University Exam Section Section (B) : Short Questions 70

Any remarks/ suggestions:
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Theory Paper

Part A Introduction

Program: Degree

| Class : BBA

| Year: III | Session: 2023-24

Subject: SECURITY ANALYSIS AND PORTFOLIO MANAGEMENT

.

Course Code

M3-BBAC1D

™~

Course Title

BBA (Group C) - Finance

3 | Course Type (Core

Course/ Discipline DSE I
Specific Sub Group Paper SA 1
Elective/Elective/Generic

Elective/Vocational/.....)

4 | Pre-requisite (if any)

The student must have studies this group in 2™ year
(Diploma)

5 | Course Learning
outcomes (CLO)

On successful completion of this course, the students will
be able to:

e Understand the concept of Security and various kinds
of investments.

e Develop understanding regarding Indian capital
market, saving patterns and Indian stock market.

e Understand the role of various market intermediaries.

e Learn the concepts of fundamental analysis and
efficient market theory.

e Understand the fundamental concepts of derivative
markets.

6 | Credit Value

6 Credits

7 | Total Marks

Max. Marks: 30 + 70 | Min. Passing Marks:35

Part B- Content of the Course

Total No. of Lectures-Tutorials-Practical (in hours per week): 3 Hours

L-T-P: 90
Unit Topics No. of
Lectures
(1 Hour Each)
Investment : Concept, Objectives and types, Investment and
1 Speculation, Factors of Sound Investment, financial Markets: 18
Meaning and types, Investment opportunities available in India
Concept of Return and Risk: Sources and types of Risk,
2 Measurement of Risk, Concept of Portfolio Management, Portfolio 18
selection, Markowitz Model, capital Asset Pricing Model
Fundamental Analysis: Economic Analysis, Industry Analysis and
3 Company Analysis, Technical Analysis: Dow Theory, Elliott 18
Wave Theory, Charting, Efficient Market Hypothesis
4 Stock Exchange in India : BSE, NSE, OTC, Interconnected Stock, 18

%§‘L‘2|-h11-
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Exchange in India, Stock Indices and their computation, SEBI:
Their powers and functions

Emerging Trends in Indian Capital Market: Depositories and script
less trading, Book Building, Stock Lending Scheme, Rolling
Settlement, Green Shoe Option, Responsibilities and code of
conduct for portfolio manager

18

Keywords/Tags: Investment, capital market, Derivative, Fundamental analysis, Technical
analysis

art C-Learning Resources

Text Books, Reference Books, Other resources

Suggested Readings:

1. Chandra Prasanna, ‘Investment Analysis and Portfolio Management °, McGraw Hill, New
Delhi, 2017, Fifth Edition.

2. Bhat Sudhindra, ‘Investment Analysis and Portfolio Management’, Excel Books, New Delhi,
2011, Second Edition.

3. Bhalla V.K., ‘Investment Management: Security Analysis and Portfolio Management’, S.
Chand Publishing, New Delhi, 2008, Nineteenth Edition.

4. Dr. Singh Preeti, ‘Investment Management’, Himalaya Publishing House,2010.

5. Haugen Robert H., ‘Modern Investment Theory’, Pearson Education, 2017, Fifth edition.

6. Agarwal O.P., ‘Security Analysis And Investment Management’, Himalayan Publishing
House, 2011.

7. Khatri Dhanesh Kumar, ‘Investment Management And Security Analysis’, Trinity Press Pvt.
Ltd.,2012, Second Edition.

Suggestive digital platforms/ web links

https://www.himpub.com/documents/Chapter1893.pdf

https://josephscollege.ac.in/lms/Uploads/pdf/material/Investment Management LT.pdf

https://www.msuniv.ac.in/Download/Pdf/d1277b116ac84d8

https://www.himpub.com/documents/Chapter1155.pdf

Suggested equivalent online courses:

Part D-Assessment and Evaluation

Suggested Continuous Eyaluation Methods:
Maximum Marks : 100
Continuous Comprehensive Evaluation (CCE) : 30 Marks University Exam (UE):70 Marks

Internal Assessment: Class Test Assignment/Presentation

Continuous Comprehensive 30
Evaluation (CCE)

External Assessment: Section(A): Very Short Questions

University Exam Section Section (B): Short Questions 70
Time: 03.00 Hours Section (C):Long Questions

Any remarks/ suggestions:
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Theory Paper

Part A Introduction

Program:
Degree

Class : BBA | Year: II1 Session: 2023-24

Subject: Merchant Banking and Financial Services

1 | Course Code

M3-BBAC2D

2 | Course Title

BBA (Group C) - Finance

3 | Course Type (Core

Course/ Discipline DSE 1
Specific Sub Group Paper SA 2
Elective/Elective/Generic
Elective/Vocational......)
4 | Pre-requisite (if any) The student must have studies this group in 2"% year
(Diploma)
5 | Course Learning On successful completion of this course, the students will be
outcomes (CLO) able to:
e Acquire conceptual knowledge about the management of
the customer’s securities with special reference to India.
e Able to understand the management of the portfolio.
e learn about the complex nature The management of
projects and counseling as well as appraisal.
e Understand the management of underwriting of shares and
debentures.
e Learn about the circumvention of the syndication of loans.
e Sharpen information about Management of the interest
and dividend etc..
6 | Credit Value 6 Credits
7 | Total Marks Max. Marks: 30 + | Min. Passing Marks:35
70
Part B- Content of the Course
Total No. of Lectures-Tutorials-Practical (in hours per week): 3 Hours L-T-P: 90
Unit Topics No. of
Lectures

(1 Hour Each)

Merchant Banking: Nature and scope of Merchant Banking -
Regulation of Merchant Banking Activity - overview of current Indian
Merchant Banking scene - structure of Merchant Banking industry -
primary Markets in India and Abroad - professional Ethics and code of
conduct - current Development.

18

Financial Services; Meaning and Definition, Role of Financial
Services in a financial system. Leasing: Meaning and features.
Introduction to equipment leasing: Types of Leases, Evolution of
Indian Leasing Industry. Legal Aspects of Leasing: present Legislative
Framework. Hire purchase: concept and characteristics of Hire
purchase. Difference between hire purchase and leasing.

18

=
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Factoring: concept, nature and scope of Factoring - Forms of
Factoring - Factoring vis-a-vis Bills Discounting - Factoring vis-a-vis 18
credit Insurance Factoring vis-a-vis Forfeiting-Evaluation of a Factor -
Evaluation of Factoring - Factoring in India’s current Developments.

Securitization/Mortgages: Meaning, nature and scope of
securitization, securitization as a Funding Mechanism, securitization of 18
Residential Real Estate - whole Loans - Mortgages -Graduated-

payment.

Depository: Meaning, Evolution, Merits and Demerits of Depository.
Process of Dematerialization and Dematerialization. Brief description

5 of NSDL and CDSL. Security Brokerage: Meaning of Brokerage, types 18

of brokers. Difference between broker and jobber. SEBI Regulations
relating to brokerage business in India.

Keywords/Tags:

Part C-Learning Resources

Text Books, Reference Books, Other resources

Suggested Readings:

L

2.
3,
4,

Gurusamy S, Merchant Banking and Financial Services, Vijay Nicole and Tata McGraw
Hill,4th Edition, 2012, New Delhi

Khan M Y, “Financial Services”, Tata McGraw Hill

Sri Ram, “Handbook of Leasing & Hire purchases”, ICFAI Hyderabad

Stewart, Simon (University of Adelaide), “Financial Services & Their Regulation”

Suggestive digital platforms/ web links

Suggested equivalent online courses:

Part D-Assessment and Evaluation

Suggested Continuous Evaluation Methods:
Maximum Marks: 100
Continuous Comprehensive Evaluation (CCE): 30 Marks University Exam (UE):70 Marks

Internal Assessment: Class Test Assignment/Presentation

Continuous Comprehensive 30
Evaluation (CCE)

External Assessment: Section(A): Very Short Questions

University Exam Section Section (B): Short Questions 70
Time: 03.00 Hours Section (C):Long Questions

Any remarks/ suggestions:

=
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Theory Paper

Part A Introduction

Program: Degree

| Class : BBA

| Year: III | Session: 2023-24

Indian financial system

1 Course Code M3-BBAC3D
2 Course Title BBA (Group C) - Finance
3 Course Type (Core Course/
Discipline Specific DSE 11
Elective/Elective/Generic Sub Group Paper SA 1
Elective/Vocational/.....)
4 Pre-requisite (if any) The student must have studies this group in 2™ year
(Diploma)
5 Course Learning outcomes | On successful completion of this course, the students
(CLO) will be able to:
e Acquire conceptual knowledge about the
financial system with special reference to India
e Able to understand the various dimensions of the
Indian financial system
e  Learn about the complex nature of the Indian
financial system
e Understand the working of stock exchanges in
India
e Learn about the role of financial intermediaries
in the development of capital markets
e Sharpen information about RRBs and Insurance
Organization
6 Credit Value 6 Credits
o Total Marks Max. Marks: 30 + Min. Passing Marks:35

70=100

Part B- Content of the Course

Total No. of Lectures-Tutorials-Practical (in hours per week): 03 Hours
Total No. of Lectures : 90

Unit Topics No. of
Lectures
(1 Hour Each)
I Structure of Indian Financial System: An Introduction of Financial 18
System, Meaning, Characteristics, Significance and Components,
Evolution of Financial System in India. Main functions of these
constituents and respective roles, Money Markets: Functions, Players,
and Instruments in Money Market. Money Market
Organization.
II Structure and Development: Regulations in Financial System, Role

nd need of Regulations in Financial System-RBI, SEBI and IRDA. 18
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111

Financial Market: Functions and Organization, Primary Market:
Activities, Intermediaries and Functions. Secondary Market: Functions,
Instruments and Mechanism.

Stock Exchanges in India: Objectives, Functions and significance of
stock Exchanges, Working of Stock Exchange in India. Financial
Intermediaries: Role of Financial Intermediaries, Role of financial
intermediaries in capital market.

18

0%

Reserve Bank of India: Organization, Management, Role & functions,
Credit Control.

Commercial Bank: Evolution, Management and Organizational setup,
Assets & Liabilities, Theories of Liquidity Management, Management of
Primary & Secondary Reserve, Management of Loans.

18

Development Banks in India: Types, functions, growth, structure &
working of Development Banks. Non-Banking' Financial Companies
Importance, Scope, Characteristics, Functions, Types, Regulations,
MBEFCs.

Regional Rural Banks: Objectives,  Features, RBI Assistance,
Evaluation, Major RRBs,

Insurance Organizations: Importance, Rationale, Types, Major Players,
Important Regulations.

18

Keywords/Tags:

Part C-Learning Resources

Text Books, Reference Books, Other resources

Suggested Readings:

Suggestive digital platforms/ web links

https://www.geeksforgeeks.org/overview-of-indian-financial-system/

https://byjus.com/govt-exams/indian-financial-system/

1. Machiraju, ‘Indian Financial System’ — Vikas Publishing House, 2nd Edition, 2002.

2. Varshney P.N., & Mittal D.K., ‘Indian Financial System’, Sultan Chand & Sons, New
Delhi. 2002.

3. Indian Financial System: Financial Markets, Institutions and Services | Second Edition

Suggested equivalent online courses: Through NPTEL, SWAYAM Portal
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Part D-Assessment and Evaluation

Suggested Continuous Evaluation Methods:

Maximum Marks: 100

Continuous Comprehensive Evaluation (CCE): 30 Marks University Exam (UE):70 Marks

Internal Assessment:
Continuous Comprehensive

Class Test Assignment/Presentation

30
Evaluation (CCE)
External Assessment: Section(A): Very Short Questions
University Exam Section 70

Time: 03.00 Hours

Section (B) : Short Questions
Section (C):Long Question

Any remarks/ suggestions: -
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1. RGeS [ /I=4/3IUTeT HaTU=1/aTSuTHi:
1. Machiraju, ‘Indian Financial System’ — Vikas Publishing House, 2nd Edition, 2002.

2. Varshney P.N., & Mittal D.K., ‘Indian Financial System’, Sultan Chand & Sons, New
Delhi 2002.

3. Indian Financial System: Financial Markets, Institutions and Services | Second Edition
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Theory Paper

Part A Introduction

Program: Degree Class : BBA Year: III Session: 2023-24

International Finance

1 Course Code M3-BBAC4D

2 Course Title BBA (Group C) - Finance

3 Course Type (Core Course/
Discipline Specific
Elective/Elective/Generic
Elective/Vocational/.....)

DSE 11
Sub Group Paper SB 2

4 Pre-requisite (if any) The student must have studies this group in i
year (Diploma)

5 Course Learning outcomes On successful completion of this course, the
(CLO) students will be able to:
1. Understand the most widely wused

international business terms and concepts.

2. Identify the role and impact of political,
economic, social and cultural variables in
international business.

3. Analyze international business from a multi-
centric perspective, avoiding ethnocentrism.

6 Credit Value 6 Credits

7 Total Marks Max. Marks: 30 + 70=100 | Min. Passing
| Marks:35

Part B- Content of the Course

Total No. of Lectures-Tutorials-Practical (in hours per week): 03 Hours
Total No. of Lectures: 90

Unit Topics No. of Lectures
(1 Hour Each)

=
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I Introduction: International Trade, Its Importance, Principles of 18
International Trade- Theory Comparative Costing, Classical
Theory, Absolute Advantage, He ckscher-Ohlin Theory, Free
Trade Vs. Security Barriers to Foreign Trade, Tariffs and Non-
tariff Barriers

1 Balance of Payments: Meaning of BOP, Components of BOP,
Importance of BOP, Meaning of Deficit and Surplus, Balance, 18
Disequilibrium and Adjustment, Methods of correcting
disequilibrium, Accounting principles in BOP

I Forex Market: Defining the Forex market, its ‘structure, 18
settlement system, understanding exchange rates, 'participants,
spot and forward rates, forex quotations, premiums and discounts
in the forward market, cross rates, inverse rates and arbitrage.

v Exchange Rate Determination: Determination under Gold 18
Standard and Paper Standard, Factors Affecting Exchange Rates,
Purchasing Power Parity Theory, Demand and Supply Theory,
Equilibrium Rate of Exchange, Volatile V/S Fixed Exchange
Rate, Exchange Control, Exchange Control purpose.

A% Instruments: ADR, " GDR, Euro Currency, International
Commercial Papers 18

International Financial Institutions: Introduction to IMF, Its
Importance, Functions and Significance.

Keywords/Tags:

Part C-Learning Resources

Text Books, Reference Books, Other resources

Suggested Readings:

« Baker, HK, & Riddick, LA (2013). International Finance: A Survey. Oxford: Oxford
University Press.

« Krugman, P. R., Obstfeld, M., & Melitz, M. J. (2017). International Finance: Theory and
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Policy, Global ed. (Vol. Eleventh ed.). Boston: Pearson

e Terra, c. (2015). International finance and the principles of the open economy
Macroeconomics:  principles,  applications and  policies. London:  Academic
Press.http://search.ebscohost.com/lo gin.aspx?direct=true&site=edslive&db=edsebk & AN=10
03163

Suggestive digital platforms/ web links
http:// search.ebscohost.com/login.aspx?direct=true&site=eds-live&db=edsebk & AN=2096885
http://search.ebscohost.com/lo oin.aspx?direct=true&site=eds-live&db=edsebk&AN=649947

http:// search.ebscohost.comjlogin.aspx?direct=true&site=eds—1ive&db=edsebk&AN=141 9051

Suggested equivalent online courses: Through NPTEL, SWAYAM Portal

Part D-Assessment and Evaluation

Suggested Continuous Evaluation Methods:
Maximum Marks : 100
Continuous Comprehensive Evaluation (CCE): 30 Marks University Exam (UE):70 Marks

Internal Assessment : Class Test Assignment/Presentation

Continuous Comprehensive 30
Evaluation (CCE)

External Assessment : Section(A) : Very Short Questions

University Exam Section Section (B) : Short Questions 70
Time : 03.00 Hours Section (C) :Long Questions

Any remarks/ suggestions: -
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Theory Paper

Part A Introduction

Program: Degree

| Class: BBA

| Year: 111 | Session: 2023-24

Subject: FUNCTIONAL MANAGEMENT

1 Course Code

M3-BBAA2T

o

Course Title

BBA (Group A) - HR

3 | Course Type (Core
Course/ Discipline
Specific
Elective/Elective/Generic
Elective/Vocational/.....)

Paper : Minor / Elective
(Group A)

4 | Pre-requisite (if any)

The student must have studies this group in 2" year
(Diploma)

5 | Course Learning
outcomes (CLO)

On successful completion of this course, the students
will be able to:
e Understand the concept of Financial
Management.
e Understand the concept of Personnel
Management.
e Understand the concept of Production
Management.
e Understand the concept of Marketing
Management.
e Understand the concept of Digital Marketing
e Understand the need of Business Ethics in
Management.

6 | Credit Value

6Credit

7 | Total Marks

Max. Marks: 30 + 70 | Min. Passing Marks:35

Part B- Content of the Course

Total No. of Lectures-Tutorials-Practical (in hours per week):03 Hours

L-T-P: 90

Unit Topics

No. of
Lectures
(1 Hour
Each)

L. plan

Financial Management: Concept, Nature, Scope, Characteristics
of sound financial plan, Objectives of sound financial plan,
consideration of formulation of financial plan, steps in financial

Finance Decision: Financing Decisions, Investment Decisions,
Working Capital Decisions, Dividend Decision

18
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Personnel Management: Concept, Duties of Personnel Manager,
Scope and Importance, Career Planning-Introduction, Meaning
and objectives, career planning vs manpower planning, individual
career planning, Self-awareness career management meaning and
elements, career models. Benefits of career planning and
development, success in career

18

Production Management: Concept, Importance, Scope and
Functions. Types of Production Systems, Production Planning,
Procedure of Production Control, Process of New Product
Development, Concept of  Product Diversification,
Standardisation, Simplification and Specialisation.

18

Marketing Management: Concept, Nature and Scope, Marketing
Environment, Marketing Information and Research. ‘'Marketing
Mix, Advertising Management, Media of Advertising. Sales
Promotion- Meaning, Importance, Methods and limitations.

18

Digital Marketing: Introduction, Digital Vs. Real Marketing,
Digital Marketing Channels, Creating Initial Digital Marketing
Plan.

Business Ethics: Nature, Characteristics and need. Ethical
Practices in Management. Fair Trade Practices.

18

Keywords/Tags: Financial Management, Personnel Management, Production Management,

Marketing Management, Digital Marketing, Business Ethics.

Part C-Learning Resources

Text Books, Reference Books, Other resources

Suggested Readings:

= g L L )

Motihar M.- Functional Management

Pandey .M -Financial Management

Flippo Edwin B.- Personnel Management

Chary S N.- Production and Operations Management
Kotler Philip- Marketing Management

Chaffey Dave and Ellis Chadwick- Digital Marketing
Maxwell John C. — Ethics 101

Suggested equivalent online courses: Swayam Portal.
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Part D-Assessment and Evaluation

Suggested Continuous Evaluation Methods:

Maximum Marks : 100

Continuous Comprehensive Evaluation (CCE) : 30 Marks University Exam (UE):70 Marks

Internal Assessment :
Continuous Comprehensive

Class Test Assignment/Presentation

Time : 03.00 Hours

Section (C) :Long Questions

30
Evaluation (CCE)
External Assessment : Section(A) : Very Short Questions
University Exam Section Section (B) : Short Questions 70

Any remarks/ suggestions:
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Theory Paper

Part A Introduction :
Program: Degree | Class : BBA | Year: III | Session: 2023-24
Subject: Retail Management
1 | Course Code M3-BBAB2T
2 | Course Title BBA (Group B) - Marketing
3 | Course Type (Core Course/
Discipline Specific Paper : Minor / Elective
Elective/Elective/Generic (Group- 3)
Elective/Vocational/.....)
4 | Pre-requisite (if any) The student must have studies this group in 2™ year

(Diploma)

On successful completion of this course, the

P T — CLO
ourse Learning outcomes ( ) students will be able to:

e Understand the Fundamental Concept of
Retail management.

e Understand the shopper’s behaviour

¢ Understand the consumer’s behaviour
e  Understand merchandise management.
¢ Understand visual merchandising

e Understand E-Retailing system

e Understand E-Payment system

6 | Credit Value 6 Credits

7 | Total Marks Max. Marks: 30 + 70 Min. Passing Marks:35

%9‘_-
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Part B- Content of the Course

Total No. of Lectures-Tutorials-Practical (in hours per week): 3 Hours
L-T-P: 90

Unit

Topics

No. of
Lectures
(1 Hour

Each)

Fundamentals of Retail Management :Basic concept of Retailing, Types
of Retailer, Multi-Channel Retailer organize ratability organized
Retailing in India, Retail Market Strategy, Retail Format and target
market, Growth Strategies, Pricing Strategy Consumer  behaviors,
Determinants of consumer Marketing strategy, consumer decision making
Process, Organizational consumers Behavior, Post purchase behavior

Service Retailing-Importance of service retailing and its Challenges.
Consumer Behavior in Services zone of Tolerance, Service Perception
and Expectation, Service strategy, Service triangle, marketing mix,
Marketing segmentation.

18

Merchandise Management: Merchandising Philosophy, Merchandising
plans, Merchandise budget, financial inventory control, Pricing Strategy

Basics of Visual Merchandising, Retail Store site and design, Store
layout, Image mix, Store Exterior and Interior, Color Blocking, Signage
and Understanding Material Planograms

18

E-Retailing: Introduction: The concepts of E-Commerce, E Business and
E-Marketing Evolution of E-Commerce, E-Commerce Vs Traditional
Commerce, Network infrastructure for E-Commerce, Internet, Extranet. E-
Commerce  applications: Consumer  Applications, Organization
Applications, Procurement—Online Marketing and Advertisement, Online
Interactive Retailing, E-Commerce—Business Models: B2B, B2C, C2C,
B2 Government, Government to Government.

18

E-Marketing: Information Based Marketing, E-Marketing Mix — Cost,
Connectivity, Convenience, Customer, interface, Speed of delivery—Web
retailing, Process of website development. E-Retailing/ reverse
Marketing. Electronic Payment Systems: Introduction to payment
systems, On-line payments

18
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Electronic payment systems- Prepaid E-payment systems, Post-paid E-

3 payment systems, E-Cash or Digital Cash, E-Cheque, Credit cards. Smart 18
cards, Debit cards.

Keywords/Tags:
Internal Assessment: Continuous | Class Test Assignment/Presentation
Comprehensive Evaluation (CCE) : 30
External Assessment: Section(A): Very Short Questions
University Exam Section Section (B): Short Questions 70
Time: 03.00 Hours Section (C): Long Questions

Part C-Learning Resources

Text Books, Reference Books, Other resources

Suggested Readings:
Michaellacy, Barton A Weitzand Ajay Pandit, Retail management,
Tata Mc Graw Hill Education Pvt. Ltd. New Delhi.

e KVC Madaan, Fundamental of retailing, Tata McGraw Hill Education
Pvt. Ltd. New Delhi.

e Swapna Pradhan, Retail management, Tata Mc Graw Hill Education Pvt.Ltd
New Delhi.

e K.Rama Mohana Rao: Services Marketing, Pearson, 2 Ed. New Delhi.

e Valeri eithmal, ary J Binter, Dwayne D Gremler and Ajay Pandit:

Services Marketing, Tata McGraw Hill, New Delhi
e Kalakota & Winston-Frontier of E-commerce, Pearson Education

Suggestive digital platforms/ web links
https://nptel.ac.in/content/storage2/courses/downloadsnew/110104070/noc19mg28_assignment
8.pdf

https:// onlinecourses.swayam2.ac.in/imb19mg02/preview

Suggested equivalent online courses:

Part D-Assessment and Evaluation

Suggested Continuous Evaluation Methods:
Maximum Marks: 100
Continuous Comprehensive Evaluation (CCE): 30 Marks University Exam (UE): 70 Marks

Any remarks/ suggestions:
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- Part A Introduction

Program: Under Graduate Course I 9r. | Session: 2022-23

Course Code V2- Py Devy

Course Title Personality Development

Course Type Vocational

Pre-requisite (if any) Certificate course

Course Learning After completion of course, students will be able to

outcomes (CLO) 1. Students will gain knowledge about the basics of Personality Dynamics

2- Students will learn to implement techniques of Personality Development

3. Students will develop Skills of self resilience and assertiveness in their
personality.

4. Students will learn Interview skills.

5. Students will be able to understand about the importance of life skills
needed for personality development.

Expected Job Role /
career opportunities

Credit Value 2 (Theory) +2 (Practical) =

ot P_art B— Content of the'Cours

Total \o ot‘ Lccturcs+ Pracllmi (m hours per wcck) L 1 Hr ! P l Lab Hr (“2 Hrs)

Toml No. of Lcclurcs' Practical: L-30fP-30 (60 Hrs)

Modulel” =0 & ~Topies | 2/ Nosol:
RGeS e al lectures
(Tota! 30)
] Dynamics of Persoﬁality:—
Nature and Determinants 10
Classification of Personality —
Jung, Sheldon, Kretschmer and five factor theory
Il Techniques of Personality Development :-
Self control, self resilience, self esteem, factors affecting assertiveness, pro — social 10
behavior, interpersonal relationships issues.
Interview skills
1 Emerging Areas of Personality Development:-
Life skills —
Social Intelligence and Personality Development (SQ) 10
Emotional Intelligence and Personality Development (EQ)
Spiritual Intelligence and Personality Development (SPQ)




§ ~ Practical - No. of

| lectures
1 Case Study
2 Aggression Management 30
3 ' Reporting, Interview on any successful Personality.
4 - Selfl carcer Perception. (02
5 Report Writing on spiritual Intelligence and Personality Development. Hours
| each)

Project/ Field trip:

(1) Submit a report on stress Management.

(2) Visit to any one center for mentally disabled and submit report based on their Personality

Development.

~ Part C-Learning Resources

Text Books, Reference Books, Other reso.u'rces

Suggested Readings:

O b el R

7
8.

9

Andrews, Sudhir (1988) How to Succeed at Interviews. 21" (rep.) Tata McGraw- Hill, New Delihi.
Covey, Stephen. (1989). The 7 Habits of Highly Effective People. NY: Free Press

Hindle, Tim (2003) Reducing Stress. Essential Manager Series. DK Publishing.

Lucas, Stephen (2001). Art of Public Speaking. Tata- Mc-Graw Hill, New Delhi.

A, Wey “afie o1 e, aHe guRaed

Petes S.J., Francis (2011). Soft Skills and Professional Communication. Tata McGraw- Hill
Education, New Delhi.

Hl, &, (2014) "@fdaa [{em”, AR YHRH |

Smith, B (2004). Body Language. Rohan Book Company, Delhi.

ST TH U 960 @ (1999) Wfied AAIASH, A TAR T, 79 faeed |

10. Hall, C S Lindzey, G & Campbell, J B (2007) Theories of Personality. 4™ Edn. Wiley India.
11. Kundu. C L (1989) Personality Development. ND Sterling Pub.
12. Rig T 3. (2010) Afided &1 wRIISIE, ARiera FARA TR A el

Suggested equivalent online courses: e-reading:

I

2

3.

Rasics of Communication:- https:/www glowandlovelvcareers.in/en/course-detall/nlit-156/basics-
of-communiation

Social Etiquettes:- https://www.glowandlovelvearcers.in/en/course-detail/englishedge-904/social-
ctiquitte

Self-Presentation:- https:/www.g:pwamdlovelveareers.in‘en/course-detail/niit-161 /selt-
presentation
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8.
<8

Andrews, Sudhir (1988) How to Succeed at Interviews. 21 (rep.) Tata McGraw- Hill, New Delihi.
Covey, Stephen. (1989). The 7 Habits of Highly Effective People. NY: Free Press

Hindle, Tim (2003) Reducing Stress. Essential Manager Series. DK Publishing.

Lucas, Stephen (2001). Art of Public Speaking. Tata- Mc-Graw Hill, New Delhi.

H1d4, Wev “afica &1 ew”, A Jurdad

Petes S.J., Francis (2011). Soft Skills and Professional Communication. Tata McGraw- Hill
Education, New Delhi.

Wi, f1.&, (2014) “@fdac e, MRS yHeE |

Smith, B (2004). Body Language. Rohan Book Company, Delhi.

SRIMT U9 U9 a9 & (1999) afdcea Aeifasm, Aidiermel s/l g9, 718 foe |

10. Hall, C S Lindzey, G & Campbell, ] B (2007) Theories of Personality. 4™ Edn. Wiley India.

11. Kundu. C L (1989) Personality Development, ND Sterling Pub.
12. Rig ¢ &. (2010) wfdcea &1 A, ARieTd gR g9 93 faeel

ﬂﬂ%%ﬁﬁﬁﬁﬁ%ﬁﬁwiw

Basics of Communication:- https://www.glowandlovelveareers.in/en/course
of-communiation

-detall/nlit-156/basics-

2. Social Etiquettes:- https:/Awww.glowandlovelveareers.in/en/course-detail/englishedge-904/social-

etiquitte
3. Self-Presentation:- https://www_ g:pwamdlovelveareers.in/en/course-detail/niit-16 1 /self-
presentation
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Program: Diploma Class: BBA Yearl Session:2022-
2023
Subject: MARKETING MANAGEMENT
Course Code M2-BBABIT
2 Course Title BBA
Course Type (Core Group II
3 Course/Elective/Generic .
Elective/Vocational/.....) Paper I - Major
4 Pre-requisite (if any) Not Required (Open for All)
Course Learning outcomes e Student will be able to identify the marketing
(CLO) . e L . .
process and its applicability in business
operations. They will be able to communicate
marketing information persuasively and accurately
in oral, written and graphic formats.
o Differentiate between categories of consumer
criteria for determining value.
5 e Recognize how to identify target markets and

environments by analyzing demographics and
consumer behaviour.

e List best practices for responsible marketing and
how to manage marketing efforts Synthesize ideas
into a business plan for entrepreneurial start-up
venture.

o The student will be able to Emphasis on various
aspects of service marketing which make it

different from goods marketing.
6 Credit Value 6 CREDITS

Total Marks . Marks:20+70 Min. Passing Marks: 33 .,
, T e Cotiag i

‘T-ortal No of Lectures-Tuto
L-T-P: 90

Unit Topics No. of
Lectures

Nature and scope of marketing, Selling Vs Marketing, basic concepts
1 | and approaches, Marketing management philosophies, Concept of 18
Holistic Marketing. Market segmentation, Marketing Mix, Marketing
Environment, Marketing System

Product Strategy. Product Classification & Product mix, branding and
2 packaging decision, Integrated Marketing Communication. 18
Promotion mix: Advertising, publicity, Selling, Sales Promotion and

o
o DA D R
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Public Relations.

Pricing decision, methods of setting prices, pricing strategies, product
3 promotion Rural marketing. Steps for taking lead in Startups. Modern 18
Marketing, future marketing.

Service marketing - Introduction, Growth of service sector, Concept,
Characteristics, Classification of service designing, Developing
4 Human Resources. Marketing of services with special reference to 1. 18
Financial services, 2. Health services 3. Hospitality services including
travel, hotels, and tourism 4. Professional services 5. Public unity
service 6. Educational services.

Channel of distribution, Logistics supply chain management, Factors

5 affecting choice of channel, Types of intermediaries and their roles. 18
Types of Retailing. Retail Management, Internet marketing, Non-
profit Marketing.
Note:

* Theoretical exposition should be accompanied by Discussions, Case-Studies preferably with
Indian Context, Presentations, and Industry Based Assignments.
e References from Updated Journals in UGC Care list.

Suggested Readings:

* Saxena Rajan, Marketing Managemet; Tata McGraw Hill Publishing Co. Ltd. New Delhi
(2019- 6' Edtion)

* S.A. Sherlekar, Marketing Management, Himalaya Publishing House (2015)

 Philip Kotler, Marketing Management Pearsons Education (2015).

* Krishna K. Havaldar & Shailendra Dasari B2B Marketing Text & Cases Mc Graw, New
Delhi. (2021- 5™ Edition)

+ Nair Rajan Gupta C.B. Marketing Management Sultan Chand & Sons, New Delhi (2018)

» Suggested web links: |

Suggested equivalent online courses:

PART D: ASSESSMENT AND EVALUATION (THEORY)
Maximum Marks: 100 Marks
Continuous Comprehensive Evaluation (CCE): 30 Marks
University Exam (UE): 70 Marks
Time: 0.3Hours
Internal Assessment: Class Test
Continuous Comprehensive Assignment/Presentation

23
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Evaluation (CCE) Total 20 Marks
External Assessment: Section (A): Olj’ _c;t{ve%«(:e.
University Exam Questions - :
Section (B):. . Short

Questions -~ vewi

Section (C): Long .
Questions -~ e

Total ToMarks

~___f£
\s12 12920
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Format for Syllabus of Theory Paper

Pro ‘ram: Diploma Class: 941G , ion: :,
4 1Y o Year:Tr: Sess12()612§022
Subject: fauer yey
Course Code M2-BBABIT
2 Course Title CICIRS
Course Type (Core Group II
3 Course/Elective/Generic )
Elective/Vocational/.....) Paper I - Major
4 Pre-requisite (if any) ' Not Required (Open for All)
Course Learning outcomes o O SHERT WelTel A R0t FfFar 3R s waivewrar
CLO X .
( ) I UgHIeT el H WaTH gl F Hifle, faf@a 3k anftees
ol H TAU0reT SRR @ IR 3R T &7 § TR
& H T gl
o Fed foRor & o susierar ARKs A A0t & @ siag
Cay
5 o STAAITREIHT 3R ITHFAT SATER FT FALATT Fh AT
TR 3R ARkl i ggar= s & a5 31 agane]
o [FAeR fauvE & faw gafae wemsi $r g saw sk
faoreT sarel &7 gt SR w | segeiier & -
Y 3eTH & fAT U IauTT Asrar § fart & deervor
ERY
o o T AqoTe & fafde ugelsl W SR & # Fare gy
ST 58 ATl & 90T F 316097 ot §1
Credit Value 6 CREDITS
Total Marks Max. Marks: 20+7 0 . Min. Passmg Marks: 33« - |
; 1 L€ g_@ ggheF@O 2T 7
Total No. of Lectures-Tutorlals-Practlcal (m hours per Week) Z,Hours w
L-T-P: 90
Unit Topics No. of
Lectures
1 F, Y fUvE oY suReT| SR Rufieeke, fwom fsmn Rgos 18
graraRe, 9o yoTel |
5 ST W , SIS RSl UG Sodre M SieT Ua Seted feE 18
Tobiead U HER, Haea s : s, R, e el v e 94 )
3 T R, qeu ke @ R, qew PR oE <o, sde baew 18
M o, wide # A9 oF @ Y Ben, snyfie Rove @ wis @

;;)\L”?Eﬁ\ D22
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fauore |

Har fauore — ffAeen, qar &3 o Wi, JAURO, ARG , e siwed @1
FfieRo], AFEEarEF e, Jar o @ a9y dedf o 1 iy Qe 2 18
W YOy 3 R var R 299, Bied vd gded iR 81 4 IR
Jarl 5 AR O STERT a6 e Yan |

5 qrel Ted, FARI] P UBR TG S 4HF, G AR B THR, Gaxl &R
wEeE, gexne fauue, SR omery fauur |

18

Note:

o Jgifte warem & W AR — e, 39w v aiig daf 3 TRgefiexe w9 SanT amnia
AAZRIC BT FHGT B |

_U wmemmmmml

Textbooks, Reference Books, Other resources

Suggested Readings:
* TFHAT TTolel, ARSI HASHCT; elel Fean fewd ufeafdier Hu=i faffts a1 ool (2019- 6ai HEao)

* TH.U. RElH, AlhICIT Hooic, RATTT uleafRiar g3a (2015)

- fipfaT sieer, Ahider Aol e o= (2015)

« FON &, gaeieR 3R Aelg Al dat Akl tove Us &9 A% a1, a8 Rod (2021- 587 Fwwon)
*ARR T Il Wt AhfEar HAoisreie Fear 95 5 §F, 75 eel (2018)

Suggested web links:

Suggested equivalent online courses:

PART D: ASSESSMENT AND EVALUATION (THEORY)
Maximum Marks: 100 Marks
Continuous Comprehensive Evaluation (CCE): 2 Marks
University Exam (UE): %o Marks
Time: : 6% Hours
Internal Assessment: Class Test »
Continuous Comprehensive Assignment/Presentation .
Evaluation (CCE) Totl 2B Viarks
External Assessment: Section (A): Ob)wava%;:e D!
University Exam Questions -
Section (B): . .. - Short LT
Questions (" . _ . T TS

?ﬁ—@;%u
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Section (C): . - Long
Questions .

Total

o Marks




Format for Syllabus of Theory Paper

R Y R T A e A gy g

OAUCHON. T T T O R S e R o

Program: Diploma

Class: BBA P Session:2022-
1 Year.ﬂ 2023

Subject: MARKETING RESEARCH

Course Code M2-BBAB2T
2 Course Title BBA
Course Type (Core Group II
3 Course/Elective/Generic .
lective/Vocational/.....) Paper II - Major

4 Pre-requisite (if any)

Not Required (Open for All)

Course Learning outcomes
(CLO) :

Discuss the scope and managerial importance of
market research and its role in the development of
marketing strategy.

Provide a detailed overview of the stages in the
market research process.

Develop research questions and objectives that can
be addressed in a research design.

Develop an appropriate market research design for
the clients.

Manage the data collection process Use
contemporary statistical packages to calculate and
report descriptive statistics from quantitative data
Interpret data analysis in the context of the
identified business problem

Communicate research results in written report
and oral presentation formats

6 Credit Value

6 CREDITS

Total Marks

L-T-P: 90

Total No. of Lectures-Tutorials-Practical (ilII- hours per wéélé:éHburs

Unit Topics

No. of
Lectures

Definition, Concept and Objectives of Marketing research.
1 Advantages and limitations of Marketing Research. Problems and 18
precautions in Marketing research, Analyzing Comipetition and
Consumer Markets, Market Research Methodology.

3_92-——-——1 T 15es
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(Y

Types of Marketing Research: Consumer Research, product research,
2 sales research, and advertising research. Various Issue involved and
ethics in marketing research. Rural Marketing Research, Institutional
Management & Research.

18

Problem formulation and statement of research, Research process,
3 research design - exploratory research, descriptive research and
experimental research designs. Decision Theory and decision Tree.

18

4 Methods of data collection - observational and survey methods.
Questionnaire, Design attitude measurement techniques.

18

Administration of surveys, sample design, selecting an appropriate
5 statistical technique. Tabulation and analysis of data, scaling

' techniques. Hypothesis, Concept, Need, Objectives of the hypotheses,
Types of Hypotheses and its uses. Report writing.

18

Note:

» Theoretical exposition should be accompanied by Discussions, Case-Studies preferably with

Indian Context, Presentations, and Industry Based Assignments.
e References from Updated Journals in UGC Care list

Textbooks, Reference Books, Other i‘ésburces

Suggested Readings:

* Rajendra Nargundkar Marketing Research: Text and CasesTMH, New Delhi. (2019- 4th

Edition)

» Cooper DR and Schindler, Business Research Methods, Tata Mc Graw Hill, New Delhi latest

edition

¢ Kothari, C R, & Gaurav Garg Research Methodology, New Age International Publishers,

New Delhi. (2019)

* Naresh K. Malhotra and Satyabhusan Das Marketing Research Perarsons Education (2019-7%

Edition)
e Malhotra NC, Marketing Research, Pearson, New Delhi (2015)

* G.C. Berry, Marketing Research, TMH, New Delhi. (2020)
Suggested web links:

Suggested equivalent online courses:

PART D: ASSESSMENT AND EVALUATION (THEORY)

Maximum Marks: 100 Marks
Continuous Comprehensive Evaluation (CCE): 39 Marks
University Exam (UE): 70 Marks
Time: 03 Hours
Internal Assessment: Class Test

Continuous Comprehensive Assignment/Presentation )

Evaluation (CCE) Tofal S Viarks
S
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External Assessment:

University Exam

Section (A): "Skehre \5,;-._
Questions = ' -

Section (B): . : Short
Questions =7, Ll L

s

Section (C): . .. . Long
Questions -~ 7 .

Total

—<oMarks

gﬁ—’%ﬁ—:\;’oxl
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S,

Program: Diploma Clzzuss:AéT.‘eﬁ.t{. Year. 1L Sessi;alz:gozz_
Subject: U 3THENT
Course Code M2-BBAB2T
2 Course Title CICTRe
- Course Type (Core Group I
3 Course/Elective/Generic
Elective/Vocational/.....) Paper II - Major
4 Pre-requisite (if any) Not Required (Open for All)
((é)ilz)s; Learning outcomes TR ST ¥ G AR TR Fged 3R RaoreT
TOTAITeY o faehrer 7 SHehT s1fiet W TaT &l
TSR fHT TihaT & TR0 T faEe Siaelidst qameT
Eayl
HIHUT YT 3R Seeal T fasrg s oieg e e
TBess 7 Hal g fRrar sTasar g1
5 TRl o ToIT Ueh STl AT e foarmset fasfia
] ’
32T TG Ui &7 Y98 &Y HAFIcHS 22T ¥ auiAcHs
il dr Ao AR RAE =S & [V awFela
HiTEIhRr Wil S AT Y Tgaiet T 7S A AR
GHEEAT & TGeT 7 ST FALeIoT i saTEaT Y
fafea RuiE ik #ifes wegfa @t & s
qRoTAT T Fu T
6 Credit Value 6 CREDITS
7 Total Marks

Max. Marks: R0

Min. Passing Marks: 33 = -

i

' Totéii No. of Lectures-Tutorials

-l;ractlcal (in hours per week): gHours

=

L-T-P: 90
Unit Topics No. of
Lectures
1 4 g vd e, uRefir d swiaar aeiR @1 Rvem, RueE 18
I UEhT |
Ruoe o & UPR : ST oY, ScIG W, a9 U9 fasnud 3,
2 fauoe ey d e 89 9 I qee W@ Ry wme, umior fageE 18
FIET, GRIFTG U AR STy |
3 AR Freun ud ey e, oy uftew, SrNE™ aifeed, Wil ka9, 18

S

Prof. Dr. S. K. Khatik,
Chairman, Central Board of Studies
Professional Managemnent, BBA Course




quIicep T U9 TRANTICHS rqHeT JAdhed, fHofas Rigia v ot e |

ARG A At |

18

THETOT T YA, AT (35715, U SRIFT WA Toheiich T TIA|
STT T WROMEAIOr 31T faeaiwor | Thfder dealid | IRGeTaT @ IGUROT
FEGHAT | URFYAT & 3662F, IRFeTT & WhR 3T 59&F 39T |
e er@st|

18

Note:

o i e B AR AR — fae, ow Wl e AR e ¥, wegdieser v senT smenRa

SAEE BT FHET B |

L€ar]

* UGC #=R fiRe & arerme {3y siieq @1 ded |
- P rning:Resources:

Textbooks, Reference Books, Other resources

Suggested Readings:
* Toig TRISHT AR Raw: o U5 9 AuATy, a8 el (2019- =it Heaon)

- 5T SR 3K Riser, oo Rad Augq, oer dF 0 R, 78 Redr Sdedw &

» IS, T 3R, 3R aiia ot 3retne ugnfa, = v Sexeieiaer ufeer, 75 el (2019)
« RN &, Feghl 3R WeIeEOT I ARKTEAT e RRI=H T (2019-7d7 TEawor)

* AogHT U, AR Rad, s, 75 ool (2015)

- SiEY. &, AR R, A, 7 e (2020)

Suggested web links:

Suggested equivalent online courses:

PART D: ASSESSMENT AND EVALUATION (THEORY)

Maximum Marks: 100 Marks
Continuous Comprehensive Evaluation (CCE): 20 Marks
University Exam (UE): 7o Marks

Time: &3 Hours
Internal Assessment: Class Test )

Continuous Comprehensive Assignment/Presentation T
Evaluation (CCE) Total 25 Mz;rics
External Assessment: Section (A): 'b%f‘_’:ﬂf‘:'ue’lﬁ_;sle_ LT
Questions ¢ W

g‘%‘i\wlﬁ_
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University Exam Section (B): ~ ~Short

Questions (

Section (CY: © " Long
Questions :

Total

@«;/J:M
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Format for Syllabus

of Theory Paper

& p

ANy fe

“gdﬁﬁeti’

IRy
o

lsro'gql:éimvzh plgma

Class: BBA

Year: 11 . 2023

Subject: HUMAN RESOURCE MANAGEMENT

1 Course Code M2-BBAAIT
.—' 2 Course Title BBA
Course Type (Core Group -1
3 Course/Elective/Generic
Elective/Vocational/..... Paper I - Major
4 Pre-requisite (if any) Not Required (Open for All)

?é’i‘ros)e Learning outcomes e Demonstrate proficiency in fundamental human
resources theories and concepts and how they
apply to real world situations.

e Formulate human resources policies and practices
that help promote the organization’s strategic
goals.

5 o Students will understand how organizations link
training programs to organisational needs.

e Students will learn how organizations evaluate
jobs and design salary structure based on that.

e Develop an understanding of the challenges of
human resources management and successfully
manage and resolve conflicts.

Credit Value 6 CREDITS

Total Marks o

Max. Marks: 36+76

\ Min. Passing Marks: 33

TN ITonY

3

I’I‘.ot‘ilwlz.l“io. of
L-T-P: 90

No. of
Lectures

Concept and functions

of Personnel policy,
HRM.

of Human Resource Management, Structure &
Role of Personnel Management in an Organization, implementation
The Future Challenges of HRM, International

18

process; Management
Specification, recruitment,
promotion, and transfer.

Strategic Management of Human

resource, Staffing Policy, and
Planning, Job Analysis, Job description, Job
Selection,

18

Induction, Placement,

Development,

Manpower Training & Dev
Employee training,
Potential appraisal. Employee morale an

elopment. Employment training and
performance appraisal and
d productivity.

18

|

g)%/s\aﬁ\%m_
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1]

4 Wage & Salary Administration, Job evaluation & designing, Salary 18
Structure. Compensation management and benefits.

Management of organizational climate & Industrial relations,
5 Industrial disputes and participative management, grievance Vs 18
dispute, Grievance handling procedure, Disciplinary Action, conflict
management and negotiation.

Note:

e Theoretical exposition should be accompanied by Discussions, Case-Studies preferably with
Indian Context, Presentations and Industry Based Assignments.

¢ Refl from Updated Journals in UGC CaEe list __

e Skt

Textbooks,

eference Books, Other resources

Suggested Readings:

e Rao, V. S.P, Human Resource Management, Pearson, New Delhi, (2016)

e Mondy & Mortochhio, Human Resources Management, Persons Education, (2016- 14th Edition)

e C.B Mamoria, A Text Book of Human Resources Management, Hiomalaya Publishing House
(2014)

e Susan L. Verhulst, David A. DeCenzo & Rama Shankar Yadav, Human Resources Management,
Wiley, (2021- 13" Edition)
e Gary Dessler & Biju Varrkey, Human Resources Management, Persons Education, (2020- 16th
Edition)
e S C Jain, Human Resource Management, Kailash Pustak Sadan, Bhopal
Suggested web links:

Suggested equivalent online courses:

PART D: ASSESSMENT AND EVALUATION (THEORY)
Maximum Marks: : 100 Marks
Continuous Comprehensive Evaluation (CCE): 20oMarks
University Exam (UE): 70 Marks
Time: (=Hours
Internal Assessment: Class Test )
Continuous Comprehensive Assignment/Presentation o
Evaluation (CCE) Total 2 Marks
External Assessment: Section A): » - . _ . - T
University Exam Questions e
Section (B): .- Short moas 2L
Questions "~ e T
Section (C): : - . Long .
Questions | - -7 "=,
Total 70 Marks

SN
KebRereos
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»

Format for Syllabus of Theory Paper

Session:2022-
2023

rogram: Diploma

Subject: AFE HawEE TEE

Course Code M2-BBAAI1LT
2 Course Title EICIRS
Course Type (Core Group I
3 Course/Elective/Generic
Elective/Vocational/.....) Paper I- Major
4 Pre-requisite (if any) Not Required (Open for All)
Cé)il{)se Learning outcomes . ST AT dare Rigiat S seeRosit 3 garar o
(CLO) Tedie Y 3R & areatae glear i Rufaat ) e
gl
o T GEEA Al 3R TS A AR FEAT S WIS
& (O &3] T FoIaT &Y H HEE Fd o
3 . o TEEH B Gew aRemr SREA @
TATGATCHS STl & SIS ol
o O U F Y Garee SRR T Hedicet $d & AR
TR TUR TR JeleT T IR X 61
o  HFG YU T HT Gl hT FHsT AR Hee
3R Tt 1 aerarde Tt i AT FAT
6 Credit Value 6 CREDITS
7 Total Marks Max. Marks: 36+7.0

ntofith
Total No. of Lectures-Tutorials-Practical (in hours per week):’gHours
L-T-P: 90

Unit Topics No. of
Lectures

1 G, Fiffe AR BT Berag, AMG GRS SEEE B eSS oA, 18
JIRTET AFT A Yee |

2 fvewy o RO, o ARk<eww, 9d T, Tad, e, gare g4 18
TR |

AR WREY U9 [O9rE, SORIR UREn U ([Qard, dEdn JiRe, 18
e FedieT Td BreHa qedicd, Sad AHige Y Searedd |

4 Il U4 aad UEIeE, B8 Aedihd U4 (S, 9ue EeE, miReiie 18

a2
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“

Y UG e |

5 wded, IRdeT g9 faare, uRae FaRer ufewr, SeEcAe BRI, 18
A UEEH T s |

Note:

o Jgiftes =Ran & R faaR — fawel, o9 wd fadva: TR ded ¥, wegdiexer v wenT smeiRa
IFEISSIC & 99 8 |
* UGC #R fore & s fag

T

Suggested Readings:

o E, AT, AT GO ydeE, AR, 9§ e, (2016)

o I 3R AR, #wg GarE g, sfed R, (2016- 1447 GEeon)

o ST AAIRTT, FAlTd TATLT ol S Uk IeT Jede, R3iATerT afsaRier g3 (2014)

o A TA. Rgere, 33 T Shee IR W I AGd, AWT FEEH ueUe, @9, (2021134
TERTOT)

o IR SHER 3R dig) T, AT FETUT Yo, cafdd R, (2020-1697 G0N

o TH U T, AT GUTER T, Ferer FaF e, Hard

Suggested web links:

Suggested equivalent online courses:

PART D: ASSESSMENT AND EVALUATION (THEORY)
Maximum Marks: 100 Marks
Continuous Comprehensive Evaluation (CCE): 36Marks
University Exam (UE): 76Marks
Time: 03Hours
Internal Assessment: Class Test .o
Continuous Comprehensive Assignment/Presentation .
Evaluation (CCE) Total A5 Marks
External Assessment: Section (A): O.kj@ﬁ ve b ’ . '
University Exam Questions * . /
Section (B): Short . .
Questions . . .. __T
Section (C): . . Long i
Questions . S
Total “#g Marks

%u 52y
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Format for Syllabus of Theory Paper

— XS B T

TN S

G

SREETEY

AR : 45&3 S e
Program: Diploma Class: BBA Session:2022-
o l Year:IL: ‘ 2023
Subject: ORGANISATIONAL BEHAVIOUR
Course Code M2-BBAA2T
2 Course Title BBA
Course Type (Core Group I
3 Course/Elective/Generic )
Elective/Vocational/.....) Paper II - Major
4 Pre-requisite (if any) Not Required (Open for All)
Course Learning outcomes  Students will be able to know the organizational
(CLO) R . .
behavior, its important and comparison of various
theories of organizational behavior. This outcome
of organizational behavior will introduce to
several theories on management framework, role
of managers, skills of managers, and manager’s
jobs.

e Examine the components and theories behind

5 leadership, power, and politics. They can analyze
real situations where leadership, power, and
politics are illustrated positively and negatively

e Analyze various Stress management and coping
strategies.

e Compare different organizational cultures,
examine characteristics of cultures, explore global
implications, and examine creating and sustaining
a positive culture, and assessing the impact of
culture on organizational behavior.

Credit Value 6 CREDITS
Total Marks Max. Marks: 30+ 78 Min. Passing Marks: 33 . . ' |
I : tentiofit
“Total No. of Lectures-Tutorials-Practical (in hours per week):2 Hours
L-T-P: 90
Unit Topics No. of
Lectures
Concept of Organizational Behavior, Contributing disciplines to
1 organizational Behavior; Background/historical perspective and 18
framework of OB.
2 Individual Behaviour, Personality perception- Perceptual selectivity, 18
Perceptual  organization, social perception and Impression

“T<\ 21 2o
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management, Attitudes and Values, Learning and Reinforcement.

Leadership- Concept and Theories of leadership. Qualities of a good
leader. Group Dynamics- Group Formation, Nature of groups, 18
Reasons for joining Groups, Functions of group within organization.
4 Stress Management- Meaning, cause, effect and coping strategies for 18
stress, work stress, organizational change and development.

International ~ dimensions of organizational behavior, equal
employment opportunities, organizational culture, managing cultural
diversity, learning organisation.

18

Note:

* Theoretical exposition should be accompanied by Discussions, Case-Studies preferably with
Indian Context, Presentations, and Industry Based Assignments.
o References from Updated Journals in UGC Care list
el T
R DR

Textbooks, Reference Books, Other resources

Suggested Readings:

» Fred Luthans, Organizational Behaviour (Evidence Based) Tata McGraw Hill (2010-

International Edition)

Robbins S.P., Organizational behavior, Pearsons Education, (2018- 18" Edition)

Singh Dalip, Emotional intelligence at Work, Response Books, Sage Publications, Delhi,
(2015). :

* French Wendell, Bell Jr Cecil H & Vohra Veena, Organization Development: Behavioral
Science Interventions for Organizational Improvement Pearson Education (2017-16 th
Edition)

* K. Chitale, Avinash, Prasad Mohanty, Rajendra, Rajaram Dubey & Nishith Organizational
Behavior, Text & Cases, PHI Learning New Delhi, (2019)

Suggested web links:

Suggested equivalent online courses:

PART D: ASSESSMENT AND EVALUATION (THEORY)
Maximum Marks: 100 Marks
Continuous Comprehensive Evaluation (CCE): 36 maxky
University Exam (UE): FoMarks
Time: X Hours
Internal Assessment: Class Test
Continuous Comprehensive Assignment/Presentation .
Evaluation (CCE) Total 30 Miarks
External Assessment: Section (A):Objeclive “'?';"e_ ‘ -
University Exam Questions -~ .
Section (B): . . Short e
Questions .- .. .
Section (C): = . Long
Questions: ~ _. . -,
. Total 7 OMarks

=
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Format for Syllabus of Theory Paper

anrt. oduction
" Class: a‘;’r,zﬁ_tr_

R

Session:2622-
2023

Program Diploma

—_~ i

Subject: wTeaAE =aER

Course Code M2-BBAA2T

2 Course Title 41T
Course Type (Core Group I

3 Course/Elective/Generic .
Elective/Vocational.....) Paper II - Major

4 Pre-requisite (if any) Not Required (Open for All)

(Cé’il:)sf Learning outcomes * B WINSHIcHS SATER, THH Fged X HIoATcHS

SR & affieet RHic i gomT seter 3 wereT g
HITSHICHT SITER T T§ TROMT Y€ oI, Teieray &
3R, geERl F Hivrer R yeUw A AFRE | F
Rreeridt & afiermr dam)

« dqed, UfFd iR TR F wewt ik Ryt @
WeTor Y| T Ireafas IRTRATRT @ Redvor % g
5 ¢ STl aAded, Aafed 3R ToENfT @ TEREEE 3R
FARRIcAS 7 ¥ AR Frarsmary

- TaffesT o wetreT 3iX Fepmeer we S oEATET #
[CECRIETY
-ﬁ@mmﬁﬁgﬁﬁ#wﬁ,mﬁﬁ
faRivarsit it st Y, % verat & gar oo, sk
HERICAS TERI H T 3R A0 @ & T Y,
3R FereATeHE sHaER W) HERIT & TG ST 3MTehelel
Eoyl

6 Credit Value 6 CREDITS

Total Marks Max. Marks: 20 t 749 Min. Passing_ Marks: 33

Total No. of Lectures-Tutorials-Practical (in
L-T-P: 90

Unit Topics No. of
Lectures
1 WIGARAT ISR B RN, GIGAAS @ISR B SAcAd  Aa, 18
HIGHITD IR & T /Wi aRie v wovar |
2 WWWWWWWW 18
Wm@mwﬂqﬁr@qm?ﬁw@ﬁUﬁWI

_____—_;
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3 fomtior, el @ Wl wE § wfa BN & BRU, WeT & sikeld g @ 18
B |

4 TG FEET — 3l BRO, Y9I Ud O N Sa9 @1 OSIEl B q, 18
HeaeId gRac Td fae |

5 RTGIAS HAER B NI SR, T AN SR, STSHeAd S, 18
Nivpfce fafdear dem, it Hwe |

Note:
. %ﬁmm?wﬁaw—ﬁmﬁ%ﬁw@ﬁm:wmﬁﬁ,nﬁ?ﬁwwwm
SRATEHE BT T B |

e UGC &R foRe & ere™ 5y SHieq &7 gt |

Textbooks, Reference Books, Other resources

Suggested Readings:

* 158 U, WIGAIcHS SUaeR (T8 3MEnRa) erer dear e (2010- 3ieRT~ET TEFT)
* S TR, Weraarens suaeR, Raeiar R, (2018- 184 HET)

* e geit, g gefosia ve o, Reuia g9, Jor ufeaswey, Red, (2015) |

-mm,wmmwmmm,wmzmwﬁmmmw
e Rvaw (2017-16 af Feaon)

* &, fae, e, ye Aigd, TeiE, TSR g 3R forelier HeresiieAs o9agR, urs 3i A9, droasng
dfeter S fewell, (2019)

Suggested web links:

Suggested equivalent online courses:

PART D: ASSESSMENT AND EVALUATION (THEORY)
Maximum Marks: 100 Marks
Continuous Comprehensive Evaluation (CCE): 20 mavks
University Exam (UE): 479 Mardes
Time: 0'3Hours
Internal Assessment: Class Test
Continuous Comprehensive Assignment/Presentation .
Evaluation (CCE) Total T Marks
External Assessment: Section (A):OT_”J Qchvt %"
University Exam Questions . i a
Section (B): . Short
Questions = _ -
Section (C): .. Long
Questions e,
Total 70 Marks

g/\%‘mn_

<
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Format for Syllabus of Theory Paper

& t

d

.‘ Progriﬁﬁ :

. Session:2022-~
- YeardW . 2023

Class: BBA

Subject: FINANCIAL MANAGEMENT

1 Course Code M2-BBAC1T
2 Course Title BBA
Course Type (Core Group III
3 Course/Elective/Generic
Elective/Vocational/.....) Paper I - Major
4 Pre-requisite (if any) Not Required (Open for All)
%’i‘ge Learning outcomes Students will have the awareness about the various
( ) types of support rendered by the institutions to the
entrepreneurs.
The students will be able to do the financial
analysis and interpretation of any business concern
independently.
The students will be able to evaluate comparative
working capital management policies and their
5 impact on the firm's profitability, liquidity, risk
and operating flexibility. They will be also able to
design the combination of debt and equity used to
finance a firm.
The students will learn to make decisions
regarding the purchase of long-term assets or the
start of a business project.
The students will be able to differentiate between
the different models of dividend payout policy and
their calculations.
6 Credit Value 6 CREDITS
Total Marks Min. Passing Marks: 33

“Total No. of Lectures-Tutorials-Practical (in hours per week): 2Hours

L-T-P: 90
Unit Topics No. of
Lectures
Finance function and its objectives, tools for financial analysis, ‘
1 capitalization, over capitalization analysis, under capitalization. 18
Concept of Risk and return.
) Ratio analysis: Meaning, Interpretations of ratios, classification of 18
ratio, funds flow and cash flow analysis.
3 Working capital management: Classification of working capital. 18
[

gﬂ%‘?ﬁf} 2022

Prof. Dr. S. K. Khatik,
Chairman, Central Board of Studies
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factors determining the adequate working capital. Requirement
management of working capital, Source of Capital, Cost of capital,
financial and operating, leverage,

Capital Structure: optimum capital structure, Theories of capital
structure, Factors influencing capital structure. Capital structure
4 decision of the firm, Shareholder Value Creation, dividend payment 18
and valuation of firms, dividend policy of the firm, Determinants of
dividend policy & Types of dividend policy. Hire Purchase and

Venture Capital
Capital budgeting, methods of investments evaluation: payback
5 period, accounting rate of return, discounted cash flow method and 18
internal rate of return. Introduction to Return on Investment: CAPM,
APT models & Derivatives.
Note:

* Theoretical exposition should be accompanied by Discussions, Case-Studies preferably with
Indian Context, Presentations, and Industry Based Assignments.

. _R_efc_:rences_ from Updated Journals mUGC Care list. _

Textbooks, Reference Books, Other resources

Suggested Readings:

e R.P.Rustagi, Fundaments of Financial Management, Taxmann Company, New Delhi
(2021)

¢ [ M. Pandey, Financial Management, Pearsons Education, New Delhi (2021)

e P. Chandra, Financial Management, Theory and Practice, Tata McGraw Hill, New Delhi
(2019)

e M. Y. Khan & P. K. Jain Financial Management: Text, Problems and Cases McGraw Hill
New Delhi (2018 — 8" Edition)

e C.Paramasivan (Author), T. Subramanian (Author): Financial Management and Policy,
New Age International Publishers, New Delhi (2018)

Suggested web links:

Suggested equivalent online courses:

PART D: ASSESSMENT AND EVALUATION (THEORY)
Maximum Marks: 100 Marks
Continuous Comprehensive Evaluation (CCE): 30 Marks
University Exam (UE): #0Marks
Time: 03 Hours
Internal Assessment: Class Test
Continuous Comprehensive Assignment/Presentation
Evaluation (CCE) Total 26 Marks
External Assesyment: Section (A): oégjéfﬁu.e_ (f-z;)'-'if’fr - T

%\i";\’u-/)wm N
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University Exam

Questions

Section () 7+ Short
Questions - -

Section (C):~. ~ Long
Questions °

Total

7FoMarks

T
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Format for Syllabus of Theory Paper

iploma Clz’lss: AT, Year,q Sessizoélzzgon_
Subject: fairg vy
Course Code M2-BBACIT
2 Course Title | EICTR
Course Type (Core Group II
3 Course/Elective/Generic
Elective/Vocational/.....) Paper I - Major
4 Pre-requisite (if any) Not Required (Open for All)
Course Learning outcomes « ST Y ST EaRT SeafEE EY v A oy ardy R
(CLO) THR T TSIl F T H SETwheT gon |
- BT R off earaafis ufasser @ fasdier fageror sk
SATEAT Tq0 T §F W el H A&TH ghell
« B JoldicAs FRlle ol wete shifaat 3R wet #r
ST, eI, SHEH 31 TRETes adiedsT W) 306 gag
3 &I Hediehel el H HETH §ieT| I T BT &l [qaaiie kel &
TOIT 3T fhT ST aret KT 3iR SfFadr & waerT @ o
fesTser #at # wareT gl
« BT olell Jrafdr & guf A1 @l a1 sgau aRkEeEn f
Q3T & weitr 31 ol St e
» BT SIS $9TCI=T hiicd & faf¥eat Hisell 3 3evehy arorew &
1T 3R ) & WeTH gievl
6 Credit Value 6 CREDITS
7 Total Marks

Min. Passing Marks: 33(, |

SRy Sl

otal No. of Lectures-Tutorials-

AL

L-T-P: 90
Unit Topics No. of
Lectures
1 oy o1 w3 590 Squvd, [ ARerYT @ abeid, Yodevl, AgonG o [agey, aed 18
Yoy, SITEH  F Yeary &Y SferRon |
5 37T TaRETOT: 31, 31eIuTey hT SUTEAT, 3TaTaT &l Feffaor, HIY ware 3R 18
STHAT yarg fagelor|
3 el Golt etiet: Riier Yail T efienor] qaice sdelier dalt & faverior 18

%@LL
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Professional Managemnent, BBA Course




TR aTel SRR | HTeiiel Gl hr STRTHaT Jaitre, Yait o1 BT, Yol T aera,
farefer 3l aRarert, 3,

Ul ER=AT: S it HTar, Uit §eaeT & fAgid, Yall §3aer ol yafad
G aTel FNH| B Gl GEe i, SRRuURE Aed WA, wer
T 3N AT T Heiaat, BT Sl omerer sy, amtier Aifa & Pl ik
amerier e & venr| R wlie 3T 3gze el

18

Gl SoTe, a9 Hedichal & dlids: dlick S 31afey, aroeT @ orer &, R
5 ey varg Ay 3R aradT fr 31dRe g3 fFder o) omey & aRa: dudive, 18
T Al 3 sRARkT|

Note:

o gifte wrEm & W fAER - fFad, 99 w9 v i ded | aRgdieRer v sei smnia
ST BT FAGD B | '

e UGC 3R e & e by sieqg @ de |
B Ba— AT

g}R-,:, —Tmro

Textbooks, Reference Bodks, Other resources

Suggested Readings:
o 3R TEael, Bericy 3% BEARTd daedie, taude Fue, 78 el (2021)

« 3E.UA. UiE, I udee, el R, a8 *eer (2021)
« Y. =g, e veve, Rgwia 3l suaeR, erer #war fa, 78 Rear (2019)
T, 95, @ 3R 9. S i ueae: Irs, aaeand 3R A dFar e 95 R (2018 - 857 HEON)

« O RATRAE, . geaoas : i yete 3R A, = oo demuee ufeeed, 75 Reelr (2018)

Suggested web links:

Suggested equivalent online courses:

PART D: ASSESSMENT AND EVALUATION (THEORY)

Maximum Marks: 100 Marks
Continuous Comprehensive Evaluation (CCE): 20 Marks
University Exam (UE): 70 Marks
Time: 02 Hours
Internal Assessment: Class Test :

Continuous Comprehensive Assignment/Presentation :

Evaluation (CCE) Total 26 Marks
External AssessPent: Section (A)b%jé_d&m'ffke : T T T
QA

=124 2>0ora
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University Exam

Section (B): : -:ir Short
Questions .~ N

Section (C): "% +Long
Questions *" )

o

Total

7 06Marks

@é/}j}/o 20
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Format for Syllabus of Theory Paper
o PartAIntrS&

uctio

Program: Diploma Cl.ass: BBA Year T8 Session:2022-
e ML : 2023
Subject: FINANCIAL MARKETS AND FINANCIAL SERVICES

Course Code M2-BBAC2T

2 Course Title BBA
Course Type (Core Group 1

3 Course/Elective/Generic
Elective/Vocational/.....) Paper II - Major

4 Pre-requisite (if any) Not Required (Open for All)
Course Learning outcomes e To provide the student a basic knowledge of
(CLO) financial markets and institutions and to

familiarise them with major financial services in
India.

o They will be able to know various money market

and capital market instruments.

The will be able to understand the functions and

organisation of capital market and money market

in India.

o They will be able to know about various financial
services provided in the financial market.

e They will understand various financial institutions
and their role in financing of the business.

6 Credit Value 6 CREDITS
Total Marks Max. Marks: 20+ 70 | Min. Passing Marks: 33 ¢ -
3 R PRSI T

.}I“ovtal.No. of Lectures-Tutorials-Practical (in hours pe ;Veek).SHd{l;'s‘
L-T-P: 90

Unit Topics No. of
Lectures

Financial System and its Components: financial markets and institutions;
Financial intermediation; Flow of funds matrix; Financial system and 18
economic development; An overview of Indian financial system.

Financial Markets: Money market: functions, organisation, and instruments.
Role of central bank in money market; Indian money market — An
2 overview 20
Capital Markets — functions, organisation, and instruments. Indian debt
market; Indian equity market — primary and secondary markets; Role of
stock exchanges in India.

Financial Institutions: Commercial banking — introduction, its role in
3 project finance and working capital finance; Development Financial 20
inggitutions (DFIs) — An overview and role in Indian economy; Life and

—’\;_‘il 2oV )
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non-life insurance companies in India; Mutual Funds — Introduction and
their role in capital market development. Non-banking financial companies

(NBFCs).
Financial Services: Overview of financial services industry: Merchant

4 banking — pre and post issue management, underwriting. Regulatory 10
framework relating to merchant banking in India.
Leasing and hire—purchase, Consumer, and housing finance; Venture

3 capital finance; Factoring services, bank guarantees and letter of credit; 22
Credit rating; Financial counselling.

Note:

e Theoretical exposition should be accompanied by Discussions, Case-Studies preferably with

Indian Context, Presentations and Industry Based Assignments.

L References fr m Updated Journals in UGC Care hst

’ Textbooks, Reference Books Other resources

Suggested Readings:
o L M Bhole, and Jitendra Mahakud. Financial Institution and Markets, McGraw-Hill (2017)
e Phathak. Indian Financial System, Pearsons Education. (2014)
e Khan M.Y. Indian Financial System: McGraw Hill Education. (2019- 11% Edition)
o Sidhharth S.S. Indian Financial System: Financial Market, Institutions and Services McGraw

Hill Education. (2020)

e Pathak Bharti Indian Financial System, Pearsons Education (2018)

Annual Reports of Major Financial Institutions in India.
Suggested web links:

Suggested equivalent online courses:

PART D: ASSESSMENT AND EVALUATION (THEORY)

Maximum Marks: 100 Marks
Continuous Comprehensive Evaluation (CCE): 30Marks
University Exam (UE): TOMarks
Time: 03 Hours
Internal Assessment: Class Test 15
Continuous Comprehensive Assignment/Presentation 10
Evaluation (CCE) Total =, Marks
External Assessment: Section (A): Ob _)'?-éik'\le‘.' o
University Exam Questions (- B
Section (B): F ot~ Short
Questions (24"
Section (C): .- Long r )
Questions (" © .
Total ZgoMarks

SA
Sy o T o V55 Wie Wik

Prof. Dr. S. K. Khatik,
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Format for Syllabus of Theory Paper

BT 20

Program: Diploma Class: 9141T. Yeap:zr, | Session:2022-
2023
Subject: 3 IR 31K o<l Qar@

Course Code M2-BBAC2T

2 Course Title didig.
Course Type (Core Group III

3 Course/Elective/Generic ]
Elective/Vocational/.....) Paper I - Major

4 Pre-requisite (if any)

Not Required (Open for All)

(CLO)

Course Learning outcomes

« BT 1 Tl STeTRT 31 STl ST erarer #11eT WareT #eam
3 3% T 31 e Ry st @ aRfR e "
- 3 Taffie=r #pT 9o 3R el SR & A @ e H
TeTA g

- 9RA F Yol SR 3R G a9IR & Hdf 3R Fore
A H WA |

» I T 1SR 3 areT Y ST arelt faffieer faxdier Qasit &
SR ST Thal| ,

- 3 faffeeT fadhiy Ao 3R saaar & faaaiver & Seehr
8 FreRT T TS

6 Credit Value

6 CREDITS

7 Total Marks

Max. Marks: 20F 70 | Min. Passing Marks: 33 . |

Total No. of Lecturesé’;l*liiorlals-Practlcal (in hours per week): 3Hours

L-T-P: 90
Unit Topics No. of
Lectures
TR goTTelt 3iR 38 ea: iy TR 31k gvue; foaei Aavaeran; afeay
1 &7 vaTg AR A yome 3R anfe Rer; AR fier gomel @ v 18

RgraeiesT |

TFEail <l HAH

=i ST H{eT SR S, e 31T 3UsOT| HeT dei) #
FEIT e T 87fFeRT; SR e TSR — Ueh RgTaelieheT

2| el 9R - I, e 3R 3TRR0T| SRET FOT ST AR 20
sFadl SR - WAES 3R gfade deR; #RT #H Tie

A

E Y RN
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o deae: aiftfsas dfFer - ofmy, aREeeT g ek
Friefer s R 3 Swehr sifeT; Rrr e S (@)
3 |- ARdrT srdeuaTn F v Rigraciest 3R fAH; SR & shae 20
3R R-Siraet &1AT HUTAT; FIHT 65 - ol TR & e 7
GIERT 31T 3eTehr 87 AT| R-Sfher el shafaan (Taeiose) |

ol @ard: Torfir Qar SeieT &1 sraeliee: AT dfher - 2 ¥

4 ugel 31T a1 7 geEre, ffeius (geiier)| aRa & R SRR g 10
HeterT fagms el
ATSHT 31N BRRr 7 ERR-TES), 3usw 3R e e,

S | ez e faw; thaeRer dad, d% R 3T arE T e YR 22
[ERIEAHER]

Note:
o Agifte == & AR AR — e, 39 < fAkva: IR daf &, wegeliexer vd serT smenla
IITHIE BT FHNY BT |
* UGC %R fove & oferad fy SHeq ot da|

Hirh

Textbooks, Reference Books, Other resources

Suggested Readings: ,

* T TH 8, 3R oide wergel fadl et iR 9o, - (2017)

« e | R fadir gommely, Rrriar Rem) (2014)

- Wi THET. SR Rl gomel: HAwar fer wepheeTl (2019- 11 A HERR)

- Reerd wa.vE. aRA [T gonreln: iy SR, Seaet 3t dard dwar e wephel (2020)
« Yo% ARGr AR O gomelr, Rads e (2018)

- 8 F waHE Ty deust b afe Rad)

Suggested web links:

Suggested equivalent online courses:

PART D: ASSESSMENT AND EVALUATION (THEORY)
Maximum Marks: 100 Marks
Continuous Comprehensive Evaluation (CCE): 35Marks
| University Exam (UE): < Marks
Time: o3 Hours
Internal Assessment: Class Test 15
Continuous Comprehensive Assignment/Presentation 10
Evaluation (CCE) Total  Viarks
External Asse;sment: Section (A): objectiie ‘2’/{99 NS ‘

g P
—=2} 201
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University Exam

Questions

Section (B): ™
Questions

~ Short

!

Section (C):
Questions . ©. -

- Long.

Total

“FoMarks

=
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e

- PART-A:INTRODUCTION

Progra:ﬁ: C‘aﬁﬁcate/DiplomafEag.me

Class:__ - yr Session:wef2022-23

Subject: COMMERCE

Course Code

V22— coM~—TALT

Types of Software, Security features of CAS software, Advantages and Risks,

2. Course Title Computerized Accounting
i Course Type Vocational
4 Pre-Requisite (if No
any)
3 Course Learning After completing the course, the student shall be able to:
Outcomes(CLO) 1. Understand Computerized Accounting System and environment
in India
2. Create structure of Computerized Accounting System for a
business firm
3. Record day to day business transactions in Computerized
Accounting System
4. Introduce the students to Basic of Accounts and the usage of
Tally for accounting purpose.
5. Help students to work with well- known accounting software
i.e. Tally ERP.9.Tally is an accounting package.
6. Demonstrate an understanding of various predefined inventory
vouchers .
7. Develop the students use the Tally software, that helps to
prepare Accounting, Payroll, Billing, Sales
and Profit Analysis, Auditing Banking Inventory, Taxation
such as GST, VAT, TDS, TCS etc
6. Expected Job Sr. Manager/Manager ( Accounts and Taxation ), Project Accounting
Role/Career Assistant . Finance Associate, Accountant, Cashier ,Commercial
Opportunities Assistant, Audit Officers, Tax Consultants, Business Executive,
Assistant Manager - Finance, Banking Clerk, etc....
7. Credit Value 4
_ :  PART-B:CONTENT OF THE COURSE
Total No. of Lectures -30hrs
‘Module | i Biai s T rTopics ey i | No. of
e ! : : - - o . L o e . Lectures
I Computerized Accounting System: Basics of computerized accounting systems 8
and difference between manual and computerized accounting system, Salient
Features of computerized accounting systems. Factors affecting selection of
suitable computerized accounting software, procurement and installation of
computerized accounting software
I Creating accounting ledgers and Groups-Tally Prime: single create and multiple 7
create, creating ledger under group and entering opening balance, creating stock
items in groups, Creation, Editing and Deleting a voucher.
Taxation - Accounting for: Tax deducted at source, Tax collected at source 8
111 z 5
Goods and Services Tax
v E- Accounting with the help of modern Cloud Based Software 7




l General Features in software, Data Analysis from software.

Practical:

1) Computerized Accounting System - Tally Prime:-
create, select, shut and delete company, setting security features for a company ,date and period
features, configure and change settings, backup and restore data of company

2) Creating stock items and groups in Tally Prime:- creating and editing units of measurement.
creating stock groups using single or multiple create feature under an existing group, creating and
editing stock items using single or multiple feature under an existing group, Voucher Creation, Editing
and Deletion.

3) Generating Reports in Tally Prime:- Cash Book, Ledger Accounts, Trial Balance,Profit and Loss
Account, Balance Sheet, Fund Flow Statement, Cash Flow Statement bill, e way bill

4) Use and Demonstration of E-accounting software:- Zoho Books, Vyapaar, Cloud Books, Khata book

PART-C: LEARNING RESOURCES

1.Peter Norton “Introduction to Computers”, 7th Edition, McGraw-Hill, New Delhi.

2. Sanjay Sexana,) “A First Course in Computers”, Vikas Publishing House, New Delhi.

3. Rajaraman, V “Fundamental of Computers”, 4th Edition, Prentice Hall India, New Delhi.

4. Srivastava, S.S. “MS-Office”, Firewall Media, New Delhi.

5. Arora J.S. “Tally — ERP- 9, Financial Accounting”, Kalyani Publishers, New Delhi.

6. Dr. A. Karim, Dr. S.S. Khanuja, Pooja Maheshwar -Computerized Accounting- SBPD Publishing House
7.S.S. Bhatia, Vikram Gupta “ Computer Based Accounting System ”, Kalyani Publishers, New Delhi.

Suggestive digital platform web links

NPTEL

SWAYAM

https://oms.bdu.ac.in/ec/admin/contents/86 16CCCCAIS 2020052911250565.pdf
https://www.academia.edu/40257337/INTRODUCTION_TO_COMPUTERIZED ACCOUNTING
https://www.edubeans.com/Class X1 Accountancy-Computerised-Accounting-System.php
hitps://mesmindia.conv'wp-content/uploads/2012/04/TALLY-9.0-PDF. pdf
https:/studycafe.in/tally-erp-9-easy-learning-notes-88988. htm!

https://en.wikipedia.org > wiki > E-accounting

I N N




Part A Introduction

. WS / fewi / Rk } FeAT: . Rdgag | O 2022-2023
B DI V2- CoM—TALT

ureshH ¥ FEGEOFA AGTHA

PRITIEY AT

qd—3aedehdl ATARID 8|

BIN| GIRVITH TTERH 2T F F oT8, ST (7% § qerd g

1. STC § gt o JOIeT i qAi=reor 1 a0

2. U FATAATAF T o oIy FregadiFa F@T Jorrett il HLoAT1 410
3. FFIEEFA oraT et 7 fE-wiafee 3 2w i e
— :

4. Tt F1 TT0F A AFTISH AT AFTSIET T2 F 0w oAt
TYATT | =T FET |

5. AT FT ATH-ATH AFTSIET FTHEaIL AT SAT SATTAT.9 F |1 FH
FOA H HaZE AT | :
6. faferer gt st ars= &t awer Tafdd F3T |

7. AT T 2T ATFEAIT T ITART F0h (ARTd e, ST AGH,
erer, frfenT, e et Rgpoon, st i St ez, Fagm s&
ST, 3, Aguw, Seftog arfy G9 F H 9EE Far e

ATEr VT AT SCOAFT | ATY T / T (ST ST FAT), TS aar T, [ aggr,
[FTIT F FFaT ST, SHTOrg, ATTOTTSas HETa, FET THET AT, F7T qATgh L, HTAd

4

ESEL

T §: UIcRihH &l ArFdl

SR : LT e o el
oI ST TS 3 A Y, AR aT Jorel i ged faeear) 6
T FEAEFA T AHEATL F FAT T AT FA AT I, FFAF
@7 HiFagT it G T TqIAT

2 STHTETET SISIC AT AT A= ST 91w Rver forve @i #ede froe, 97 % g5
TET AT AT AT AT For| TS FAT, YA H LI AZER A, ATTAL
AT, UTEE FHEAT 3T 2T

3. FUTT - & T F7 F2T4T F o0 er@i, #7098 FT THEAF |, 75 UF



Rectangle


9T FL 8
4, AT FATIS AT FIFAAT T HEE F E-TRSIET 8
T ¥ qe, SruE giresg At qeer Feward, arw e s,
TireaT § g [Fauard, giweaae & a7 fFgum
AaEiRe (SfEesa)
1. FFgEIFa d@T JoTl - ST ITEH:-
2. T ST, T, 3% FE A 22, Fet % Forg e qidemd f2 Y, i i st
gﬁ‘mﬁﬁ‘wwﬁ?ﬂ#{aﬂiaﬁfmﬁ%éﬂw%w%aﬂrwﬁﬁﬁﬁ 30
3. et STeH # T AEeH ST HHE AT WG T FHEAT aAET AT HATTRE FLATI
4, Tl wisgET g ¥ sratq e a1 gediaer e BT T SUANT 0 i I9 T,
HIS(ET I 3 qad e A1 aediqe E1=T FT SN Fh FiF AGEH FAET AT TS F,
grex fuem, uffir siv RBeiel
5. Y yrem § RS ST FAT: - HU TF, 961 AFISE, AT Jod, TThe U #16 FThT3E,
o ofte, e vt Teedie, T T wee fae, £ F A
6. S-S HITIAT FT ITAN A T~ ST o, AT, FATIS H, AT G
F.H. | oES E D BT
0. | &H,Eer FEIEFA r@THT TUTAT AT AT 9aq AN
3 Srivastava, S.S. “MS-Office”, Firewall Media, New Delhi.
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Part A : Introduction

Program: Class: B. Sc./B. Com/B.A./B.H.Sc. Year: | Sessions:
DIPLOM A II Year 1 2022-2023
Subject: Entrepreneurship Development
1., Course code X2-eCc AC KT
2. Course Title Entrepreneurship Development
3. Course Type Foundation
(Core/Electric/Generic/Elective/Vocational/...) '
4, Pre-requisite (if any) -
5. Course learning outcomes (CLO) This course introduces the students to
| the basics of entrepreneurship and small
business management. Students gain an
understanding of how to establish and
manage a small business.

e Helps in building the skills,
framework and knowledge of
entrepreneurship and new
venture creation.

e Helps the students in
understand the importance of

- the planning process and learn
how to develop, write and
present an effective business
plans for a new venture.

6. Credit Value 0g
7. Total Marks Max Marks: Min Marks:
50 17

S




Part B: Content of the course

Total Lectures: 20 Hours

Topics

1.Introduction:

Entrepreneurship Development — Concept, types and Importance of entrepreneurs
and significance of enirepreneurship in economic development, Startup process
* Need, Problems, Challenges and solutions- women entrepreneurship and rural
entrepreneurship

* Report preparation: Profiling of entrepreneurs after visiting Small Scale
Entrepreneurs

2. Sources of Business Ideas And Tests of Feasibility:

* Generation of startup ideas, Innovation vs Creativity
® Significance of writing the business plan/ project proposal; Contents of business plan/ project
proposal/DPR (Detail Project Report)

* Project submission/ presentation and appraisal thereof by external agencies, such as financial
/mon-financial institutions.

3. Regulatory Institutions and Schemes:

Role of Regulatory Institutions;

Micro, Small & Medium Enterprises,

District Industries Centers

Khadi and Village Industries Commission

National Small Industries Corporation

Small Industries Development Bank of India : :
Commercial banks and various Self Employment Oriented grant and schemes;

The concept, role and functions of self-help groups, business incubators, angel investors,
venture capital and private equity fund in startup ideas.

**vVvVvVVvVvye

Key Words: Entrepreneurship, Entrepreneurship Development, Startup, Women
Entrepreneurship, Business Plan, Detail Project Report.

s




Part C: Learning resources

Text books, reference books and other resources

Suggested Readings:

1. Kuratko and Rao, Entrepreneurship: A South Asian Perspective, Cengage Learning.

2. Robert Hisrich, Michael Peters, Dean Shepherd, Entrepreneurship, McGraw-Hill Education

3. Desai, Vasant. Dynamics of Entrepreneiirial Development andManagement. Mumbai, Himalaya
Publishing House.

4. Dollinger, Mare J. Entrepreneurship: Strategies and Resources. Hlinois, Irwin.

5. Holt, David H. Entrepreneurship: New Venture Creation. Prentice-Hall of India, New Delhi.

6. Plsek, Paul E. Creativity, Innovation and Quality. (Eastern Economic Edition), New Delhi: Prentice-

"| Hall of India. ISBN-81-203-1690-8.

7. Singh, Nagendra P. Emerging Trends in Entrepreneurship Development. New Delhi: ASEED.
8. SS Khanka, Entrepreneurial Development, S. Chand & Co, Delhi.

1 9. K Ramachandran, Entrepreneurship Development, McGraw-Hill Education

Online or web resources:

https://www.kviconline.cov.in/

https://msme.gov.in/
http://WWW.slbcmadhyapradesh.in/ﬁontmarquee/571e2722-f36c-4b82-8591-5b4721dff44e—
AtmaNirbhar%ZOBharat%ZOFu]l%2OPresentation_compressed.pdf '

T, Rama Devi (2017) retrieved fromhitps://www.worldwidejournals.com/ global-journal-for-
research-analysis-GJRA/special_issueslpdf/ September_2017 1507115 725_62.pdf

Part D: Assessment / Evaluation

Maximum marks: 50
University Exam: 50
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Suggested Readings:

1. Kuratko and Rao, Entrepreneurship: A South Asian Perspective, Cengage Learning.

2. Robert Hisrich, Michael Peters, Dean Shepherd, Entrepreneurship, McGraw-Hill Education

3. Desai, Vasant. Dynamics of Entrepreneurial Development and Management. Mumbai, Himalaya
Publishing House. .

4. Dollinger, Mare J. Entrepreneurship: Strategies and Resources. Illinois, Irwin.

5. Holt, David H. Entrepreneurship: New Venture Creation. Prentice-Hall of India, New Delhi.

6. Plsek, Paul E. Creativity, Innovation and Quality. (Eastern Economic Edition), New Delhi: PrenticeHall
of India. ISBN-81-203-1690-8.

7. Singh, Nagendra P. Emerging Trends in Entrepreneurship Development. New Delhi: ASEED.

8. S§ Khanka, Entrepreneurial Development, S. Chand & Co, Delhi. _

9. KRamachandran, Entrepreneurship Development, McGraw-Hill Education

Online or web resources:

https://www.kviconline.gov.in/

https://msme.gov.in/
http://www.slbcmadhvapradesh.in/frontmarquee/571e2722-f3ec—4b82—8591—5b4721dff44e
AtmaNirbhar%ZOBharat%ZOFuII%iOPresentation__compressed.pdf ' '

T, Rama Devi (2017) retrieved fromhttps://www.worldwidejournals.com/global-journal-for
research-analysis—GJRA/speciaI_issues_pdf/September_2017_1507115725_62.pdf
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o PART A : INTRODUCTION , :
Program: ‘Diploma - : | Class:B.Com Second year Session 2022-23
Subject: Commerce

1 Course Code
C2—COMADC

2 Course Title New Venture Planning

3 Course Type Elective for other Faculty

4 Pre-requisite This course can be selected as Elective subject by other faculty
students. (except commerce student)

5 Course Learning | As a result of taking this course, the student should be able to:

Outcomes 1. Generate a business idea using different techniques and describe
sources of innovative ideas.

2. Evaluate advantages of acquiring an ongoing venture with a case study.

3. Present a comparative analysis of various government schemes which
are suitable for the business idea.

4. Develop a marketing plan for a business idea.

5. Prepare and present a well-conceived Business Plan.

6 Credit Value 6

7 Total Marks Maximum Marks: 30+ 70 Minimum Passing Marks : 33

PART B: CONTENT OF THE COURSE :
UNIT TOPIC | NO.OF
LECTURES

1 New Venture: Meaning and features -Opportunity identification. The search for | 15
new ideas. Source of innovative ideas. Techniques for generating ideas.
Entrepreneurial imagination and creativity: The role of creative thinking.
| Developing your creativity. Impediments to creativity.

2 Methods to Initiate Ventures -The pathways to New Ventures for |15
Entrepreneurs, Creating New Ventures. Acquiring an established Venture:
Advantages of acquiring an ongoing Venture. Examination of key issues.
Franchising: How a Franchise works. Franchise law. Evaluating the franchising
_opportunities .

3 The Search for Entrepreneurial Capital -The Entrepreneur’s Search for Capital. | 15
The Venture Capital Market. Criteria for evaluating New- Venture Proposals.
Evaluating the Venture Capitalist. Financing stages. Alternate Sources of
Financing for Indian Entreprenéurs. 'Bank Funding. Government Policy
Packages. State Financial Corporations (SFCs). Business Incubators and
Facilitators. Informal risk capital: Angel Investors.

4 Business Plan Preparation for New Ventures -Business Plan: Concept. Pitfalls | 15
to Avoid in Business Plan. Benefits of a Business Plan. Developing a Well-
Conceived Business Plan. Elements of a Business Plan: Executive Summary.
Business Description. Marketing: Marketing: Market Niche and Market Share.
Research, Design and Development. Operations. Management. Finances.
Critical-Risk.




5 The Marketing Aspects of New Ventures - Developing a Marketing Plan: | 15
Customer Analysis, Sales Analysis and Competition Analysis. Market
Research. Sales Forecasting. Evaluation. Pricing Decision.

Government schemes for new ventures :- Different schemes like: Start-up | 15

6 India, Stand Up India, Make in India, The Venture Capital Assistance Scheme ,
Multiplier Grants Scheme (MGS) for IT Research and Development, Credit
Guarantee etc, comparative analysis of various government scheme,

PART C : LEARNING RESOURCES
s.n. | Author Book title Publisher
1 Dr.Vasant Desai Business Planning and Entrepreneurial Himalaya Publishing
Management House New Delhi
2 Robert, Manimala, M. | Entrepreneurship Tata McGraw Hill,
Peters, Shepherd India.
3 Sapna Bansal Tonye New Venture Planning JSR publishing house
Stephen Lawson New Delhi
4 Holt, David H Entrepreneurship: New Venture Creation | PHI Learning, New
Delhi
5 S. S. Khanka Entrepreneurial Development S Chand New Delhi
Suggestive digital platforms, web links:
1. https://www.slideshare.net/sumanvashist?/planning-new-venture
2. http://www.crectirupati.com/cgi-sys/suspendedpage.cgi
3. https://www.diva-portal.org/smash/get/diva2:3939/FULLTEXTO1.pdf
4. https://www.macmillanihe.com/resourcesB/Burns-New-Venture-Creation
5 https://businessfirst.com.mt/en/planning/documents/businessplanningguidelines
PARD D: ASSESSMENT AND EVALUATION
S.N EVOLUTION METHOD MARKS
1. Class test (objective type or descriptive)& 30
Assignment and presentation of Assignment
2. University Examination 70

0 ,
awil
(PROF.PAVAN MISHRA)
Chairman

Central Board of Studies (Commerce)
Department of Higher Education Govt. of M.P.
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5

Part A Introduction »
Program: Diploma Course | Classs BA, I Year | Year: 2022 | Session:2022-2023
Subjeet: Women Limmpowerment
1 | Course Code X2-FCADLT
2 | Course Title Woren Empowerment
3 1 Course Type (Core Foundation Course, Sccond Paper
Course/Elcetive/
Gengerie
Eleetive/Voeational/ ....)
4 | Pre-requisite (if any) This is Compulsory Question paper of the
foundation course for all the students of the
sceond year of Graduation. _ :
5 | Course Learning After going through this course, students will be able to
otifcomes (CLO) understand the following:
i. Understand the history, concept and various dimensions
of women empowerment in India.
2. Will be able to understand the constitutional provisions,
laws and policies related to women empowerment.
3. Get knowledge of various issues, challenges and agencies
supporting women empowerment. With this, you will be
able to get acquainted with the glory story of the powerful
women leadership of India.
4. Present study related to women empowerment will
provide employment opportunities to’ the students in
government, private and non- government organizations.
6 | Credit Value Theoretical -2
7 | Total Marks Max. Marks: 50 Min, Passing Marks: 17

Part B - Content of the Course

Total No. of Lectures-Tutorials: 30 Hourse (per week Two hours): 6 hours per week

L-T-P: 2-0-0
' SUBJECT NUMBER OF
o 1 LECTURES
I 1. History of Women Empowerment in India: Ancient Period, Medieval 06
and Modern Period,

2. Concept of Women Empowerment:

DAV

%l




Meaning, forms, Need and Imporiance.
3. Dimensions of Wo ! i
\ ! s of Women Empowerment: Social, Religiot mi
: : 5 - nent: gious, Econ
Educational and Political, ’ i e
" 6. o e
Key \“smd& W(}mfm Empowerment, Social, Religious, Economic
Educational and Political Dimensions. :

11

1. Women Empowerment: Constitutional Provisions and Laws

| 2. Women Empowerment Policy and Schemes

A. Central Level
B. State Level {With Special Reference to Madhya Pradesh)

| Key Words: Constitutional Provisions, Policy, Central Schemes, State

Schemes,.

111

1. Women Empowerment: Issues and Challenges.

2, Supporting Agencies: NGOs, Self Help Groups and Panchayati Raj
Institutions.

3. Powerful Women Leadership of India: Ahilya Bai Holkar, Rani
Durgavati, Savitri Bai Phule, Mary Kom, Sindhutai Sakpal, Tessy
Thomas, Indira Nooyi, Gaura Devi.

Key Words: NGOs, Self Help Groups, Panchayati Raj, Women

Leadership.

08

1Y

Financial Awareness Among Women:

1. Budget; Determination of objectives, establishment of goals, action |

plan for achieving goals.

Formulation of family budget.

A realistic budget: The rule (50 percent needs, 30 percent wants,

20 percent savings).

Identification of expenditure on self, identification of unnecessary
expenditure, method of control over expenditure.

3. Indebtedness and savings priorities
Debt-Circle Trap (Moneylender / Mahajan / Private Institutional

Loan/Mortgage)
Possible reasons and solutions for Debt
Emergency Savings
Wise Investment - Sukanya Yojana, M
Certificate (Effective from 01 April 2023)
»Earn, Save and Spend”
Key Words: Expenditure, Realistic Bu
Investment

ahila Samman Savings
Action plan to achieve

dget, [ndebtedness, Wise

10

Part C- Recommended Study Resources

Recommended Book/ Accessories

Books / Other Text Resources
Seifer wERrE ST, 2000

L, 3iardy, T, ©, AR gH F ?




- RUE, %, () 311, Wt <roverier, & Shaet a7 s ST FE ¥ 9T setas g
SRRy Reror wees v AR (& Harem)

10. Samiuddin, Abida, and Khanam, R., Women Socio-Economic Empowerment, Globa Vision
Publishing House, Ansari Road New Delhi, 2013

LL Tripathi, Madhusoodan, Women

nE Rights in India, Omega Pubiicaﬁons, Ansari Road New Delhj,
12, &, wiafomr Rewr, #fer smofy 39k TRIfFERoT, Hiysar it R, ST 2005

13, 347, wiaforar Rgrdy, amdor after som > Irrafadr aftedent feeh, 2011

14. T1ed, I, 8E, 75 Wearedy 1 AR etrawor -

HTURYT, e v g0FR 30
atednerd, 3 U8 78 Rew, 2010 '

Rei:ommendezd Equivalent online course :
hitps//mptel.ac.in.
https//swayam.gov.in/explorer

IGNOU & Other centrally/state operated Universities MOOC platforms such as "SWAYAM"

in Indiaand
Abroad
Part D- Recommended Assessment methods
Recommended Assessment methods
Maximum Marks :50
UNIVERSITY EXAMINATION (OBJECTIVE) MARKS : 50
Assessment : Total objective type 50x1 =50
University Exams: Question : 50 Total Marks :50
Time : 01 Hours

Any Comments / Suggestions :
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FC-II ENGLISH
PART A: Introduction

Program: UG Level

Class: II Year Year: 2022-23

Session:2022-23 onwards

Subject: Foundation Course (English)

1 Course Code X2-FCHBIT
2 Course Title English Language and Foundation
Course Type (Core
3 Course/Elective/ Generic Foundation Course
Elective/ Vocational
To study this course, a student should have the basic knowledge of the
4 Pre-Requisite (if any) English language. This course is designed for all the students of UG
Second Year under the Foundation Course category.
Through this course the students will be able to:
1. Strengthen their grammar and vocabulary
2. Acquire and develop LSRW (Listening, Speaking, Reading and
Writing) skills
s Course Learning 3. Learn to think creatively and critically
Outcomes (CLO)
After the completion of the course, students are expected to gain
competency and proficiency in English language to perform at
professional and personal level as well as to face competitive
examinations at State and National level.
6 Credit Value 2 Credits
7 Total Marks - Max. Marks: 50 Min. Marks: 17
PART B: Content of the Course
Total No. of Lectures: 15 hours
Unit Topics Number of Lectures
Text Interpretation Skills:
1.Daffodils — Wordsworth
2.Bangle Sellers — Sarojini Naidu 0
I 3.Patriotism Beyond Politics and Religion — A.P.J. Kalam 1
4, Letter to God — G.L. Swanteh (Translated by Donald Yates)
5. God Sees the Truth but Waits — Leo Tolstoy
Comprehension Skills: 3
gL Multiple choice questions based on unseen passages
Language Skills:
Use of idioms, phrases and punctuations, Mis-Spelt & Inappropriate
L1 Words and Cloze Test, Conjunctions, re-organizing jumbled 7
sentences, Spotting the errors.
Writing Skills: 5

Advertisement and Notice-writing, Letter Writing (Formal &




Speech Skills:
v Vowel and consonant sounds, phonetic symbols
Accent, Modulation and intonation

Key Words: Daffodils, Wordsworth, Wandered, Bangles, Shining,
Bridal,Politics, Religion, Patriotism,God, Letter, Lencho, Swanteh,
Truth, Waits, Tolstoy

PART C: Learning Resources

Textbooks, Reference Books, Other Resources

Suggested Readings and web materials:

1. Oxford English Language Reference. Compact Oxford Dictionary, Thesaurus and Word Power Guide. OUP.

2. Brush Up Your English by S T Imam. BharatiBhawan Publishers & Distributors, 2017

3.N. D. Turton and J.B. Heaton. Dictionary of Common Errors. Longman Ltd. 1998

4. SuzanaRoopa. A Practical Course in English Pronunciation. McGraw Hill Education India

5. Chris Lele.The Vocabulary Builder Workbook. Zephyros Press

6. S. P. Dhanvel. English and Soft Skills. Orient Black Swan, 2010.

7. Dr M. Farook. English for Communication, Emerald Publishers, 2015.

8. Dr Mathew Joseph. Fine-tune your English. Orient Black Swan, 2010.

9. E. Suresh Kumar, B Yadava Raju and C Muralikrishna. Skills in English. Orient Black Swan, 2013.
10. Bill Bryson. The Mother Tongue: English and How it Got it that Way. Harper Collins, 1990.

Web Sources:
www.englishclub.com
https://nptel.ac.in

http://www.bbe.co.uk/learningenglish https://www.eslfast.com
https://www.myenglishpages.com

Part D: Assessment and Evaluation (Theory)

Max Marks: 50 Min. Marks: 17 University Exam (UE) Total: 50

University Exam (U.E.). Time 2 .00 Hours

External Assessment (UE) Time: 2 Hours

50 multiple choice / objective / true — false type questions to be
asked. Each question carries 1 mark

(Dr. R.K.S. Sengar) (Dr. A.S. Kushwah)
Principal Chairman BOS Jiwaji University,
Govt. S.L.P. (PG) College, Morar Gwalior (M.P.)

Gwalior (M.P.)
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Foundation Course: Yoga and Meditation

Parf—A: Introduction

Program: Certificate course Class: B.A. 1 Year Year: 2021 | Session: 2021 — 2022
Subject: Yogic Science
15 Course Code Al1-YOSCIF
2 Course Title Yogaand Meditation (Paper-2)
3. Course Type Foundation Course
4. Pre-requisite (If any) For BA | Year students, this course is compulsory for
all. ‘
5 Course Learning Outcomes | After studying this course,students will be able to:
« Take care of their own Physical Mental emotional,
social and spiritual health.
6. Credit Value Theory-2
I Total Marks - Max. Marks: 50 Min. Passing Marks: 17
Part-B: Content of the Course
Total numbers of Lectures (in hours per week): 2 hours per week
Total Lectures: 30 hours; L—-T—-P:2-0-0
Units Topics No. of Lectures
i Introduction to Yoga and Yogic Practices 10
1. Yoga: Etymology, definitions, aim, objectives and
misconceptions
2. Yoga: Its Origin, history and development
3. Rules and regulations to be followed by Yoga Practitioners
4. Introduction to Yoga practices
5. Shatkarma: meaning, purpose and their significance in Yoga
Sadhana
6. Introduction to Yogic Loosening practices and Surya Namaskar
Key Words: History and Development of Yoga, Shatkarma, Common
Yogic Practices.
II | Breathing Practices and Pranayama 10

1. Sectional Breathing (Abdominal, Thoracic and Clavicular)




2.Yogic Deep Breathing

3.Concept of Puraka, Rechaka and Kumbhaka

4, Concept of Bandha and Mudra

5. AnulmoaViloma/NadiShodhana

6. Shitali7. Bhramari

Key Words:Sectional breathing, Deep breathing, Bandha & Mudra,
Shitali, Bhramari.

11

Practices leading to Meditation 10
1.Recitation of Pranava Mantra

2. Recitation of Hymns, in vocations and prayers

3. Anter Maun

4, Breath Meditation

5.0m Dhyana

Key Words: Pranav Mantra, Antermaun, Breath Meditation, Om

Dhyan.

Part-C: Learning Resources

Text Books, Reference Books, Other resources

Suggested Readings:

1
2,

s oA

8.

Singh S. P & Yogi Mukesh: Foundation of Yoga, Standard Publication, New Delhi, 2010.
Swami Dhirendra Brahmchari: YogasanaVijnana, Dhirendra Yoga Publication, New Delhi,
1966.

Saraswati, Swami Satyanand: Asana, Pranayama, Mudra, Bandha (APMB), Yoga Publication
Trust, Munger, 2013.

H. R. Nagendra: Asana, Pranayama, Mudra, Bandha, Swami Vivekananda YogPrakashan,
Bangalore, 2002.

Ishwar Bhardwaj: SaralYogasana, Satyam Publishing House, New Delhi, 2018.

Shri Rai Singh Chouhan: Mudra Rahasya, Bhartiya Yog Sansthan, New Delhi, 2014.

Dr. Vishwanath Prasad Sanha: Dhyan Yoga, Bhartiya Yog Sansthan, New Delhi, 1987.

Shri Deshraj: Dhyan Sadhana, Bhartiya Yoga Sansthan, New Delhi, 2015.

Suggestive digital platforms web links:

1

www.rishikeshnathyogshala.com

Suggested equivalent online courses: 1.https://sahayji.com/hathayoga-course

2. https://theyogainstitute.org/




Part D: Assessment and Evaluation

Maximum Marks: 50
University Examination (Objective) 50
Time: 01.00 Hour

External Assessment: Objective questions 50

University Examination

Total 50

Any Remarks/suggestions:
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1. fifg wa. . s AR ghen: HSSAA A AL, wedufeahe, 7% feeeil, 2010.

2. Tt eff¥g AT FrEd s, diis AT THE, 7% fReelt, 1966.

3, FEAT, T qeTHa: S, ST, qaT, e (APMB), T THTeI 22, AT, 2013.
4. T, T, AT S, ST, TR, S67, T BT T Y, S, 2002.

5. $5¥ STTRETST: T AT, Feama e ianT gred, % fawet, 2018.

6. +ft Ty g =ere: qoT WE, WA T H9 T, 7% faestt, 2014,

7. <} FrsaeTe TS HET: ST A, STy A wear, 7% faed, 1987,

8. s T9rToT: LT |TLAT, AT AT HETH, % few=l, 2015.
s Reaewiiad foi:
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